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14:00 - 14:15

Ugur Erdogan
Dijital Déniistim (aginda Dijital Girisimcilik ve Dijital
Inovasyon

03 KASIM | NOVEMBER 2021 | I. OTURUM MALAZGIRT SALONU |

14:15 - 14:30

14:30 - 14:45

14:45 - 15:00

15:00 - 15:15

Ali Giiney & Fatih Kaleci
Sosyal Inovasyonda Universite Yerel Yénetim Isbirligi:
Sosyal Inovasyon Ajansi

Serta¢ Ercan & Yahya Fidan )
Tiirkiye’'deki Sosyal Girisimcilerin Motivasyonu Uzerine Bir
Aragtirma (Online)

Emine Erdal & Rumeysa Gedikli
Geng Girisimden Ceylan Girisimine Gegisi Etkileyen Faktérler:
Kapsiil Teknoloji Platformu ve Konya Teknokent Ornegi

Muhammet Hamdi Miicevher & Hatice Oguz Ozgiir
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15:45 - 16:00

16:00 - 16:15

16:15 - 16:30

16:30 - 16:45

16:45 - 17:00

Mustafa Kaya
Stirdiirtilebilir Girisimcilikte Sosyal Sermayenin Rolii

Aziz Muslu
Yat Turizminde Cok Ortakli Girisimcilik: Giiney Ege Bdlgesine
Yénelik Vaka Analizi Calismasi

Niliifer Serinikli
Yeni Koronaviriis (Covid-19) Salgininin Kadin Girigsimcilere
Etkisi (Online)

Aysun Demirddégen Sener
Girisimcilik Egitim ve Sertifika Programlarinin Girisimci
Olmaya Etkisi: Ege Universitesi Incelemesi (Online)

Mehmet Simgir
Girisimcilikte Evrensel Etik Kurallarin Bagariya Etkisi
(Online)

Havva Ayan )
Sosyal Girisimcilik Uzerine Kurulan Tiirkiye Mengeili Kurum
ve Kuruluslarin Mevcut Profili (2000-2020)
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10:00 - 10:15 Fatma Erdeo
Son Otuz Yilda Robotik Rehabilitasyon Uzerine Bilimsel
Yayinlarin Bibliyometrik Analizi

10:30 - 10:45 Atf Emre Demet & Hiiseyin Bekir Yildiz
Yenilenebilir Enerji Kaynaklart icin Patent Literatiir
Arastirmasi

10:45-11:00 Agah Tugrul Korucu & Mehmet Tokgo6z
Erasmus+ Yenilik I¢in Is Birligi ve Iyi Uygulamalarin Degisimi
Projelerinde Dijital Beceriler ve Yeni Teknolojiler: Bir Meta-
Analiz Calismasi

11:00 - 11:15 Derya Biisra Eroglu & Muhammed Kamil Karadeniz
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11:30 - 11:45 Mustafa Gomleksiz
Yeni Ekonomi ve Bélgesel Kalkinma: Yaratict Sinif Eksenli
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11:45 - 12:00 Bilgen Ozliik
Girisimcilije ~ ve  Inovasyona  Yénelik  Diisiinceler:
Hemgirelik Ogrencileri Ornegi

12:30 - 12:45 Elif Biisra Oztiirk
Plastik Cagda Atik Inovasyonu: Yesil Polimerler

12:45-13:00 Hatice Avsar
Tiirkiye’de Akil Oyunlarit Tasarimi: Tiirk Strateji Oyunu
Toygens
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13:30-13:45 Ahmet Cubukcu & Ozlem Arakcay & Esra Yasar Boz
Inovasyon  Platformlarinda  Fikirlerin ~ Analizi:  Aras
Yéntemi ile Covid19 Projelerinin Degerlendirilmesi

13:45 - 14:00 Ayse Mentis Tas & Ugur Ataseven
Swnif ve Sosyal Bilgiler Ogretmen Adaylarimin Girisimcilik ve
Yapilandirmaci Ogrenme Inang Diizeylert Arasindaki Iliskinin
Incelenmesi (Online)

14:00 - 14:15 Kardelen Ciritbeyi
Dijitallesme Baglaminda Geleneksel ve Yeni Medya
Karsilastirilmasi
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Hiiseyin Onlem Ersoz
Onlisans Ogrencilerinin Girisimcilik Egilimlerini Belirleme:
Nazilli Stimer Kampiisii Ogrencileri Ornegi (Online)

Seyda Ertiirk

Egitimde Dijitallik ve Artirilmis Gergeklik Uygulamalarinin
Egitimde Kullanimina Yonelik Tiirkiye’deki Lisansiistii
Tezlerin Incelenmesi

Nefise Tekin & Hatice Kiibra Embel
Sosyal Girisimcilikte Yeni Ufuk Senaryolari Olusturma Start-
Up Dizisi Ornegi
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15:15-15:30

15:30 - 15:45

16:00 - 16:15

16:15 - 16:30

16:30 - 16:45

Halis Altun & Nihat Yilmaz
Kisa Bir Yenilikeilik ve Girisimcilik Oykiisti veya Uzun Ince Bir
Yolda Arpa Boyu Yol Almak Mi?

Feyza Giil Apan
Teknoloji ve Ticaret Déniisiimii

Mehmet Cimen & Emine Nihan Cici Karaboga
E-Ticaret Girisimciliginde Tiiketicinin Algiladigi Riskin
Online Alisveris Niyetine Etkisi: Covid-19 Dénemi Incelemesi

Merve Ciraci & Seyma Genc¢oglu

Toplu Ulasimda Sosyal Inovasyon Ornegi Olarak Atus
Uygulamasi Uzerine Bir Inceleme

Aylin Ozkan
Sanat’in Girigsimcilikte Uygulanabilirligi
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17:00 -17:15

17:15-17:30

17:30-17:45

17:45 -18:00

18:00- 18:15

Ahmet Kurnaz

Kitapp Akilli Uygulamasinin Ogrencilere Okuma Aliskanligi ve
Okudugunu Anlama Becerisi Kazandirmada Etkisinin ve
Alanda Ihtiya¢ Durumunun Incelenmesi

Merve Zorlu
Cocuk Yaymnlarinin Dijital Diinyada Temsili: TRT (Cocuk
Kitaplik Ornegi

Fatih Kaleci
Tiirkiye’deki Sosyal Inovasyon Ekosistemi Uzerine Bir
Inceleme

Nesibe Nur Hekimoglu
Genglik Yonetiminde Sosyal Inovasyonun Hizlandirici Aktorii
Olarak Genglik Calismalari

Haci Ahmet Yarar & Mehmet Erduran

Saghk Sektériine Yonelik Endiistri 4.0 Icerikli Tez
Arastirmalarinin Betimleyici Analizi: Tiirkiyedeki Lisanstistii
Tezler
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ATOLYE CALISMALARI
ATOLYE CALISMALARI 1 - AHLAT SALONU

Atdlye 1: Gida Tarim Hayvancilik Alanlarinda Projeler Olusturmak
Tarih: 03.11.2021 Saat: 14:00 - 15:00 Siire: 1 Saat
Egitmen: Ugur Dagdelen

ATOLYE CALISMALARI 2 - ONLINE |

Atélye 2: Pazarlama inovasyonu ve ihtiyac Tespiti
Tarih: 03.11.2021 Saat: 14:00 - 15:00 Siire: 1 Saat
Egitmen: Yekta Ozcan Ozozer

ATOLYE CALISMALARI 3 - AHLAT SALONU |

Atélye 3: s Modeli inovasyonunu Basarih Kilmak
Tarih: 03.11.2021 Saat: 15:30 - 17:00 Siire: 1,5 Saat
Egitmen: Dr. Ahmet Cubukcu

ATOLYE CALISMALARI 4 - AHLAT SALONU ’

Atdlye 4: Patent ve Faydali Model - Temel Diizey
Tarih: 04.11.2021 Saat: 10:00 - 11:00 Siire: 1 Saat
Egitmen: Semih Sarac¢

ATOLYE CALISMALARI 5 - AHLAT SALONU ’

Atolye 5: Marka - Temel Diizey
Tarih: 04.11.2021 Saat: 11:30 - 12:30 Siire: 1 Saat
Egitmen: Ozan Yildiz

ATOLYE CALISMALARI 6 - AHLAT SALONU ’

Atélye 6: Patent ve Marka - ileri Diizey
Tarih: 04.11.2021 Saat: 13:30 - 14:30 Siire: 1 Saat
Egitmen: Semih Sarac¢

ATOLYE CALISMALARI 7 - AHLAT SALONU ’

Atélye 7: Marka - ileri Diizey
Tarih: 04.11.2021 Saat: 15:00 - 16:00 Siire: 1 Saat
Egitmen: Ozan Yildiz

ATOLYE CALISMALARI 8 - ONLINE ’

Atélye 8: Kurumsal Inovasyon Yonetimi ve i¢ Girisimcilik
Tarih: 04.11.2021 Saat: 16:30 - 17:30 Siire: 1 Saat
Egitmen: Dr. Biilent Giimiis
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DiJiTAL DONUSUM CAGINDA DiJiTAL GiRiSIMCILIK VE DiJiTAL
iNOVASYON

Ugur ERDOGAN
Selcuk Universitesi, uerdogan@selcuk.edu.tr
ORCID ID: 0000-0001-8906-2977

OZET

Biiyiik veri, yapay zeka, bulut bilisim, sosyal medya, nesnelerin interneti, dijital medya gibi dijital
teknolojilerin isletmeler tarafindan iiretimde ve pazarlamada kullanilmasini kapsayan dijital
donilisiim siireci tiim isletmelerde ve ekonomilerde ¢ok o6nemli degisiklikleri beraberinde
getirmistir. Dijital doniislim siireci girisimcilik yaklasiminda da dnemli degisiklikleri ortaya
cikarmistir. Girisimcilik; bir tlkenin ekonomik ve sosyal gelisiminde, isttihdam olanaklarinin
artmasinda, Uretim ve pazarlamada yeni teknolojilerin ve inovasyonlarin ortaya ¢ikmasinda
o6nemli bir rol oynamaktadir. Son yillarda yasanan hizli dijitallesme, girisimcilikte de bazi
dontistimleri beraberinde getirmistir. Dijital teknolojilerin girisimcilikle biitiinlesmesi olan dijital
girisimcilik; sosyal medya, biiyiilk veri, bulut teknolojileri gibi teknolojileri tliretimde ve
pazarlamada kullanarak ekonomik biiylimeye ve inovasyona onemli katkilar saglamaktadir.
Dijital doniisiim siirecinde ortaya ¢ikan ve gelisimini stirdiiren dijital girisimcilik son dénemlerde
tiim diinyay1 etkisi altina alan ve tiim ekonomileri ciddi anlamda etkileyen Covid-19 pandemisiyle
birlikte ciddi bir ytikselis trendine girmistir. Dijital d6niisiim siireci ve pandeminin birlesmesiyle
birlikte yeni is modelleri, siirecleri ve pazarlama gesitleri de ortaya ¢ikmistir. Tiim ekonomilerde
yasanan hizl dijitallesme dijital girisimcilik ile birlikte dijital pazarlama ve dijital inovasyonlar1
da beraberinde getirmistir. Girisimcilik ile birlikte {ilke ekonomilerinin gelisiminde en 6nemli
araclardan birisi de inovasyondur. Hizli kiiresellesme ve hizli dijitallesme ¢aginda tiim sektorlerde
rekabet etmenin inovasyondan gectigi gériinmektedir. Dijital doniisiim ve inovasyon son yillarda
hemen hemen tliim sektdrlerde odaklanilan baslica unsurlardandir. Endistri 4.0 unsurlarini ve
bilisim teknolojilerini isletmelerinin tiim stireclerinde uygulayanlarin elde ettigi pozitif ¢iktilar,
yeni liriin ve hizmet iiretiminde, pazarlanmasinda dijital teknoloji temelli inovasyonlara daha ¢ok
yonelmeyi de beraberinde getirmistir. Bu ¢alisma ¢ercevesinde dijital doniisiim, dijital inovasyon,
dijital girisimciligin tanimi, unsurlari, 6zellikleri, tiirlerinden bahsedilmekte ve Tiirkiye ve
diinyadaki son gelismeler, Covid-19’un bu siireclere etkisi ve giiniimiizdeki durumu incelenmistir.
Calisma kapsaminda nitel arastirma yontemi kullanilmis olup bu dogrultuda konuya iliskin
literatiir taramasi gerceklestirilmistir. Calismanin sonucu olarak, pandeminin de olusturdugu
ivme ile birlikte dijitallesmenin, dijital girisimciligin ve dijital inovasyonun 6ntimiizdeki yillarda
daha da fazla bir gelisim gosterecegi, ilerleyen siirecte dijital girisimci sayisinin daha da ¢ok
artacagl ve geleneksel girisimci sayisini gegebilecegi ongoriisiinde bulunulmustur. Bununla
beraber, dijital girisimciligin, dijital inovasyonun ve dijital pazarlamanin iilkemizde gelismesi ve
dijital girisimci ve dijital inovasyonlarin sayisinin artmasi noktasinda literatiire ve reel sektore
yonelik cesitli 6nerilerde bulunulmustur.

Anahtar Kelimeler: Dijital dontisiim, dijital girisimcilik, dijital inovasyon, dijital pazarlama
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DIGITAL ENTREPRENEURSHIP AND DIGITAL INNOVATION IN THE AGE
OF DIGITAL TRANSFORMATION

Ugur ERDOGAN
Sel¢uk University, uerdogan@selcuk.edu.tr
ORCID ID: 0000-0001-8906-2977

ABSTRACT

The digital transformation process, which includes the use of digital technologies such as big data,
artificial intelligence, cloud computing, social media, internet of things, and digital media by
businesses in production and marketing, has brought about very important changes in all
businesses and economies. The digital transformation process has also revealed important
changes in the entrepreneurship approach. Entrepreneurship; It plays an important role in the
economic and social development of a country, in increasing employment opportunities, and in
the emergence of new technologies and innovations in production and marketing. The rapid
digitalization experienced in recent years has brought some transformations in entrepreneurship.
Digital entrepreneurship, which is the integration of digital technologies with entrepreneurship;
It makes significant contributions to economic growth and innovation by using technologies such
as social media, big data and cloud technologies in production and marketing. Digital
entrepreneurship, which emerged in the digital transformation process and continues its
development, has recently entered a serious upward trend with the Covid-19 pandemic, which
has affected the whole world and seriously affected all economies. With the merger of the digital
transformation process and the pandemic, new business models, processes and marketing types
have emerged. The rapid digitalization experienced in all economies has brought digital marketing
and digital innovations along with digital entrepreneurship. Along with entrepreneurship, one of
the most important tools in the development of national economies is innovation. In the era of
rapid globalization and rapid digitalization, it seems that competition in all sectors is through
innovation. Digital transformation and innovation are among the main elements that have been
focused on in almost all sectors in recent years. The positive outputs obtained by those who apply
the elements of Industry 4.0 and information technologies in all processes of their businesses have
brought along more orientation to digital technology-based innovations in the production and
marketing of new products and services. Within the framework of this study, digital
transformation, digital innovation, definition, elements, features and types of digital
entrepreneurship are mentioned and the latest developments in Turkey and the world, the effect
of Covid-19 on these processes and the current situation are examined. Qualitative research
method was used within the scope of the study and a literature review was carried out in this
direction. As a result of the study, it has been predicted that with the momentum created by the
pandemic, digitalization, digital entrepreneurship and digital innovation will develop even more
in the coming years, and the number of digital entrepreneurs will increase even more in the future
and may exceed the number of traditional entrepreneurs. In addition, various suggestions have
been made for the literature and the real sector in terms of the development of digital
entrepreneurship, digital innovation and digital marketing in our country and the increase in the
number of digital entrepreneurs and digital innovations.

Keywords: Digital transformation, digital entrepreneurship, digital innovation, digital marketing
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SOSYAL INOVASYONDA UNIVERSITE VE YEREL YONETIM iSBIRLIGI:
SOSYAL INOVASYON AJANSI

Ali GUNEY
Sosyal Inovasyon Ajansi, aligiiney@sosyalinovasyonajansi.com
0000-0002-1603-7276

Fatih KALECI
Necmettin Erbakan Universitesi, fkaleci@erbakan.edu.tr
ORCID ID: 0000-0001-6823-3773

OZET

Toplumlarin degisen ihtiya¢ ve sorunlarina yonelik yenilik¢i ¢6zlimler sunarak toplumsal
faydanin iyilestirilmesinin yaninda gelistirilmesi ve bunun uygulanabilir olmasi adina yiiriitiilen
faaliyetler biitlinii olarak tanimlanan sosyal inovasyon kavrami, giderek artan degerde 6nem
kazanmistir. Sosyal inovasyon, sosyal sermayenin etkin kullanilmasi, istihdamin artirilmasi, yerel
ve bolgesel gelismelerin hizlandirilmasi, sosyal adalet ve refahin genis kitlelere yayilmasi
noktasinda iiretilen sosyal politikalara zemin hazirlamaktadir. Bu sayede ¢ok genis perspektifte
kullanim alani olan sosyal inovasyon sosyal devlet anlayisinin tahsisinde basta yerel yonetimler
olmak tzere liniversitelerin, sivil toplum orgiitlerinin, kamu kuruluslarinin ve 6zel sektoriin
sosyal sorumluluk misyonlarina odak olup, yapacaklar: projeler ve uygulamalar: hayata geciren
kilit bir rol iistlenmistir. Ustlendigi rolle birlikte sosyal inovasyon, toplumsal ihtiyaglara yenilikg¢i
¢oziimler sunmak icin ortak bir diisiinme ve hareket alanini gelistirme, ekosistem olusturma,
farkli kurum ve kuruluslar bir araya getirme gibi cesitli katalizor gorevleri iistlenmektedir.
Olusturulan ekosistem icerisinde dzellikle toplumsal degisim ve doniisiimiin nasil yonetilmesi ve
yeniligin nasil liretilecegi sorulariyla karsi karsiya kalinmistir. Bu toplumsal degisim ve doniisiim
siirecinin etkin yiiriitiilmesi, Silikon Vadisi 6rneginde oldugu gibi yenilik ekosistemine sahip
sehirlerin insa edilmesiyle miimkiin olacaktir. Bu noktada yenilik ekosistemi ise sehrin iki ana
paydasinin yani liniversite ve yerel yonetimin birlikte calismasiyla miimkiindiir.

Yerel yonetimlerin, toplumsal yapilarla i¢ ice olmasi, toplumlara dogrudan hizmet gotiirmesi
gerekliliginden ve siireci etkin bir sekilde ytiriitmesi agisinda her zaman dinamik ve yeniligi takip
etmeyi gerekli kilmistir. Universiteler ise akademik bilgi tiretimin yani sira toplumsal katki sunma,
toplumsal sorunlara bilimsel yaklasma ve ¢6ziim yollari tiretme gibi misyonlar1 barindirmaktadir.
Universitelerin doniisiimiin énciisii olmasi ve yerelden hareketle yenilik iiretmesi yeni nesil
liniversitelerin 6nemli kriterleri haline gelmistir. Ozelde bu iki kurumun bir araya gelerek ortak
misyonda hareket etmesi, bilgi ve yenilik siirecinin yerel yonetimin tecriibesi ve imkanlariyla
birlesmesiyle farkli bir boyut kazanmistir. Bu birlikteligin somut 6rnegini, Konya Biiyliksehir
Belediyesi ile Necmettin Erbakan Universitesi’'nin bir araya gelerek olusturduklar1 Sosyal
Inovasyon Ajansr’yla gormek miimkiindiir. Bu calisma, Sosyal Inovasyon Ajansi’nin misyonu ve
vizyonu, faaliyet alanlari, sehir, kultiir, genclik ve teknoloji gibi temel alanlardan hareketle veri
merkezli inovatif yaklasimlarina dair 6rnek uygulamalar sunularak sosyal inovasyonda 6rnek bir
isbirligi modeli sunmay1 hedeflemektedir.

Anahtar Kelimeler: Inovasyon, Sosyal Inovasyon, Sosyal Inovasyon Ekosistemi, Sosyal
Inovasyon Ajansi.
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UNIVERSITY AND LOCAL GOVERNMENT COOPERATION IN SOCIAL
INNOVATION: SOCIAL INNOVATION AGENCY

Ali GUNEY
Social Innovation Agenty, aligtiney@sosyalinovasyonajansi.com
0000-0002-1603-7276

Fatih KALECI
Necmettin Erbakan University, fkaleci@erbakan.edu.tr
ORCID ID: 0000-0001-6823-3773

ABSTRACT

The concept of social innovation, which is defined as the whole of activities carried out in order to
improve and improve social benefit by offering innovative solutions to the changing needs and
problems of societies, and to make it applicable, has gained increasing importance.

Social innovation lays the groundwork for social policies produced at the point of effective use of
social capital, increasing employment, accelerating local and regional developments, spreading
social justice and welfare to large masses. In this way, social innovation, which has a wide scope
of use, has taken a key role in the allocation of the social state understanding, focusing on the
social responsibility missions of universities, non-governmental organizations, public institutions
and the private sector, especially local governments, and realizing the projects and practices they
will do. Along with its role, social innovation undertakes various catalyst tasks such as developing
a common field of thinking and action, creating an ecosystem, and bringing different institutions
and organizations together in order to offer innovative solutions to social needs. In the ecosystem
created, we were faced with the questions of how to manage social change and transformation
and how to produce innovation. Effective execution of this process of social change and
transformation will be possible by building cities with an innovation ecosystem, as in the example
of Silicon Valley. At this point, the innovation ecosystem is possible with the cooperation of the
two main stakeholders of the city, namely the university and the local government.

Since local governments are intertwined with social structures, need to provide direct service to
the communities and to carry out the process effectively, it has always made it necessary to follow
the dynamic and innovation. Universities, on the other hand, have missions such as providing
social contribution, scientific approach to social problems and producing solutions in addition to
academic knowledge production. The fact that universities are the pioneers of transformation and
that they produce innovations from the local has become the important criteria of the new
generation universities. In particular, the fact that these two institutions came together and acted
on a common mission gained a different dimension with the combination of the knowledge and
innovation process with the experience and opportunities of the local government. It is possible
to see the concrete example of this unity with the Social Innovation Agency, which was formed by
the Konya Metropolitan Municipality and Necmettin Erbakan University. This study aims to
present an exemplary cooperation model in social innovation by presenting various applications
of data-centered innovative approaches based on the mission and vision of the Social Innovation
Agency, its fields of activity, city, culture, youth and technology.

Keywords: Innovation, Social Innovation, Social Innovation Ecosystem, Social Innovation Agency.
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OZET

Kiiresel ekonomik sistemin en 6nemli unsurlarindan biri olan girisimcilik faaliyetleri bazi
toplumsal esitsizliklere yol a¢maktadir. Bu sorunlar; gelir dagilimindaki esitsizlikler, bu
esitsizlikler sonucu olusan toplumsal problemler, dezavantajli birey ve gruplarin egitimden
calisma hayatina kadar ¢esitli kaynaklara ulasma zorlugu ve kitle iiretim faaliyetlerinin dogada
yol actig1 tahribatlar seklinde ifade edilebilir. Ana akim ekonomik sistem sebep oldugu bu
sorunlara yine kendi ¢6ziimiinii gelistirmekte, ortaya cikan ihtiya¢ ve problemlere “sosyal
girisimcilik” ad1 verilen girisimcilik tiiriiyle cevap vermektedir. Boylece toplumsal sorunlar
azalmakta, kiiresel tiiketicilere dahil olan birey sayisini artmakta (Thompson ve MacMillan, 2010)
ve ekonomik sistem yapisini siirdiirtilebilir kilmaktadir.

Esitsizlik ve adaletsizliklerin arttigi bir diinyada sosyal girisimciligin 6nemi daha fazla
hissedilmektedir. Bu sebeple 6zellikle son yirmi yilda sosyal girisimcilik gerek akademik yazinda
gerekse pratik uygulamalarda daha fazla 6n plana ¢ikmaktadir. Bu durum sosyal girisimcilik
konulu arastirmalarin da sayisini gozle goriiliir bir sekilde arttirmaktadir. Akademik ¢calismalarda
agirlikli olarak sosyal girisimcilerin motivasyon unsurlari, 6lgek calismalari, vaka analizleri,
finansal modeller ve teorik ¢alismalara yer verilmektedir.

Bu arastirmada Tiirkiye’'deki sosyal girisimcilerin motivasyon kaynaklari incelenmektedir. Sosyal
(fayda) etki misyonuyla siirdiiriilebilir girisimler kuran, béylece yasadiklar1 ¢evre ve topluma
faydali olmay1 hedefleyen sosyal girisimcilerin temel motivasyonlari sosyal fayda tiretmek olarak
belirtilmektedir (Boschee ve McClurg, 2003). Buradan hareketle arastirmanin temel amacini,
Tirkiye’'de faaliyet gosteren sosyal girisimcilerin motivasyon kaynaklarinin ortaya konmasi
olusturmaktadir. Arastirmanin temel sorusu su sekildedir: “Tiirkiye’deki sosyal girisimcilerin
motivasyon unsurlari nedir?” Bagska bir ifadeyle, hangi unsurlar sosyal girisimcileri motive
etmekte ve girisimlerini siirdiirmelerini saglamaktadir.

Arastirmada kapsaminda nitel arastirma yontemleri kullanilmistir. Yar1 yapilandirilmis form
destegi ve derinlemesine miilakat yontemiyle farkli alanlarda faaliyet gosteren yedi farkl sosyal
girisimciden veri toplanmistir. Toplanan veriler nitel analiz yontemlerinden biri olan igerik analizi
yontemi kullanilarak incelenmistir. Analizler sonucu ulasilan bulgulara gore sosyal girisimcilerin
temel motivasyon kaynaklari; toplumsal adaleti temin etmek, dezavantajli bireylere pozitif katki
tretmek, sosyal etki saglamak ve gii¢lii bir sivil toplum yapisi olusturmak seklinde tespit
edilmistir. Arastirmanin literatiire ve sosyal girisimcilere katki saglayacag: diistintilmektedir.

Anahtar Kelimeler: Sosyal Girisimcilik, Motivasyon, Nitel Arastirma
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ABSTRACT

Entrepreneurship activities, which are one of the most important elements of the global economic
system, cause some social inequalities. These problems; inequalities in income distribution can be
expressed as social problems resulting from these inequalities, the difficulty of disadvantaged
individuals and groups to access various resources from education to working life, and the damage
caused by mass production activities in nature. The mainstream economic system develops its
own solutions to these problems, and responds to the emerging needs and problems with the type
of entrepreneurship called "social entrepreneurship”. Thus, social problems decrease, the number
of individuals included in global consumers increases (Thompson & MacMillan, 2010) and makes
the economic system structure sustainable.

In a world where inequality and injustice are increasing, the importance of social
entrepreneurship is felt more. For this reason, especially in the last two decades, social
entrepreneurship has become more prominent both in academic literature and practical
applications. This situation noticeably increases the number of researches on social
entrepreneurship. In academic studies, motivation factors of social entrepreneurs, scale studies,
case studies, financial models and theoretical studies are mainly included.

In this research, the motivation sources of social entrepreneurs in Turkey are examined. Social
entrepreneurs, who establish sustainable initiatives with the mission of social (benefit) impact,
thus aiming to be beneficial to the environment and society they live in, is stated as generating
social benefit (Boschee & McClurg, 2003). From this point of view, the main purpose of the
research is to reveal the motivation sources of social entrepreneurs operating in Turkey. The main
question of the research is: "What are the motivation factors of social entrepreneurs in Turkey?"
In other words, which factors motivate social entrepreneurs and enable them to continue their
enterprises.

Qualitative research methods were used within the scope of the study. Data were collected from
seven different social entrepreneurs operating in different fields with semi-structured form
support and in-depth interview method. The collected data were analyzed using content analysis
method, which is one of the qualitative analysis methods. According to the findings obtained as a
result of the analysis, the main sources of motivation of social entrepreneurs are: It has been
determined as ensuring social justice, producing a positive contribution to disadvantaged
individuals, providing social impact and creating a strong civil society structure. It is thought that
the research will contribute to the literature and social entrepreneurs.

Keywords: Social Entrepreneurship, Motivation, Qualitative Research
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OZET

Silikon Vadisi'nin hizli yiikselisi ve orada gelistirilen teknolojilerin diinya tizerindeki etkisinden sonra
geng girisimciligi 6nemli bir konu haline gelmistir. Ulkemizde ise bu gelismeler 20. Yiizyilin sonuna
dogru gerceklesmis ve bu minvalde gerek kamu gerekse 6zel kurumlar ciddi destekler saglamistir.
Ayni1 zamanda KOSGEB gibi maddi desteklerle ve teknokent gibi teknik, fiziki ve maddi desteklerle
girisimcilik tesvik edilmistir. Fakat bu desteklere ragmen girisimcilik istenilen diizeye gelmemistir.
TUIK verilerine gore dogan girisimlerin yarisindan fazlasinin ilk bes yil icerisinde 6ldugi
goriilmektedir. Ayrica hizli biiyiiyen geng girisimciligin %2.1 oraninda olmasi da sirketlerin iilke
ekonomisine katki saglayamadigini gostermektedir. Verilen oranlar dogrultusunda girisimciligin
yuksek teknoloji alaninda ilerlemedigini, girisimlerin biliylimesinin yavas kaldig1 ve tlilke ekonomisine
katkilarinin beklenenin altinda oldugu goriilmektedir. Bu baglamda ¢alismanin konusu girisimlerin
neden hayatta kalamadigini ve hizli biiyiiyen girisimlerin ise nasil hayatta kaldigini incelemektir.

Calismanin amaci girisimcilik ekosistemini daha verimli hale getirmek ve kiiresel alanda girisimlerin
etkili hale gelmesini saglamak i¢in geng girisimlerin mevcut durumunu kesfetmektir. Bu amacla geng
girisimlerin biiylimesini saglayan firsatlar ve 6lmesine neden olan faktorler tespit edilecektir. Kapsiil
Teknoloji platformu ve Konya Teknokent destekleriyle faaliyet gosteren girisimlerle calisma
yuritiilecektir. Buradaki girisimlerin kiiltiir, pazar, organizasyon yapisi, maddi ve teknik imkanlar,
yasal slire¢ ve inovatif basliklar1 ilizerinden karsilasilan engel ve firsatlarin belirlenmesi
amaglanmaktadir.

Calisma geng girisimlerin hayatta kalmasina veya 6lmesine etki eden faktorleri belirleyerek bunlar
arasindaki neden sonug iliskisini a¢iklamaya calisacaktir. Bu bakimdan nicel arastirma ydntemi
uygulanacak olup 6lgiilebilir, genel sonuglara ulasmak hedeflenmektedir. Calismanin temel arastirma
sorusu “kiltiirel, kurumsal ve inovatif siire¢ler genc¢ girisimlerin basarisini/basarisizligin1 nasil
etkiler?” olarak belirlenmistir. Calismada test edilecek olan hipotezler sunlardir:

o Kiiltiirel faktorler ile genc girisimlerin basarili olmasi arasinda istatiksel olarak anlamli ve pozitif
bir korelasyon vardir.

e Kurumsal yapinin niteligi ile geng girisimlerin basarili olmasi arasinda istatiksel olarak anlaml ve
pozitif bir korelasyon vardir.

o Inovatif bir yapiya sahip olma ile geng girisimlerin biiyiimesi arasinda istatiksel olarak anlamli ve
pozitif bir korelasyon vardir.

e Arastirmanin evrenini Konya Teknokent'te ve Kapsiil Teknoloji Platformunda faaliyet gdsteren
geng girisimler olusturmaktadir. Teknokent ve Kapsiil'deki gen¢ girisimler belirlenip amacgh
orneklem teknigi ile 6rneklem hesaplanacaktir. Anketler online olarak uygulanacak ve elde edilen
veriler JASP analiz programinda analiz edilecektir.

Anahtar Kelimler: Geng Girisim, Hizli Biiylime, Teknokent, Girisimci, Girisimcilik Ekosistemi
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ABSTRACT

Silicon Valley's high growth potential and youth entrepreneurship will be an important development.
In our country, these developments took place towards the end of the 20th century and both public
and private institutions provided serious support in this regard. At the same time, entrepreneurship
was encouraged with financial supports such as KOSGEB and technical, physical and financial supports
such as technopolis. However, despite these supports, entrepreneurship has not reached the desired
level. According to TUIK data, it is seen that more than half of the enterprises born die within the first
five years. In addition, the rate of fast-growing young entrepreneurship is 2.1%, which shows that
companies cannot contribute to the country's economy. In line with the given rates, it is seen that
entrepreneurship does not progress in the field of high technology, the growth of enterprises is slow
and their contribution to the country's economy is lower than expected. In this context, the subject of
the study is to examine why startups do not survive and how fast-growing startups survive.

The aim of the study is to explore the current situation of young entrepreneurs in order to make the
entrepreneurship ecosystem more efficient and to ensure that the initiatives become effective in the
global arena. For this purpose, the opportunities that enable young entrepreneurs to grow and the
factors that cause them to die will be determined. Work will be carried out with initiatives operating
with the support of the of Kapsul Technology Platform and Konya technokent. It is aimed to identify
the obstacles and opportunities faced by the initiatives here, based on culture, market, organizational
structure, financial and technical opportunities, legal process and innovative titles.

The study will determine the factors that affect the survival or death of young enterprises and try to

explain the cause-and-effect relationship between them. In this respect, quantitative research method

will be applied, and it is aimed to reach measurable and general results. The main research question

of the study is “How do cultural, institutional and innovative processes affect the success/failure of

young startups?” has been determined. The hypotheses to be tested in the study are:

e There is a statistically significant and positive correlation between cultural factors and the success
of young enterprises.

e There is a statistically significant and positive correlation between the quality of the institutional
structure and the success of young enterprises.

» There is a statistically significant and positive correlation between having an innovative structure
and the growth of young enterprises.

The universe of the research consists of young enterprises operating in Konya technokent and Kapsul

Technology Platform. Young enterprises in technokent and Kapsul will be determined, and the sample

will be calculated with the purposeful sampling technique. The surveys will be applied online, and the

obtained data will be analyzed in the JASP analysis program.

Keywords: Young Entrepreneurship, Rapid Growth, Technokent, Entrepreneur, Entrepreneurship
Ecosystem
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OZET

Engelli bireylerin yetenekleri dogrultusunda istihdam edilmeleri ve uygun calisma ortamlarinin
olusturulmasi, sosyal hayata katilimlarina ve kamusal alanda goériiniirliiklerinin artmasina katki
saglamaktadir. Bu durum, engelli bireylerin hem kendilerine gilivenlerinin artmasina hem de
bagimsiz yasam arzularinin gergeklesmesine imkan olusturmaktadir.

Bu anlamda engelli girisimciligi ve sosyal girisimcilik énemli iki islevsel alan olarak karsimiza
cikmaktadir. Engelli girisimciligi ile engelli bireylere yetenekleri ve istekleri dogrultusunda
mesleki bilgi kazandirilip kendi iiretimlerini gerceklestirmeleri, kendi islerini kurmalar1 gibi
konularda destek saglanmaktadir. Engellilerin girisimci olarak kendi islerini kurmasi, yoksulluk,
ayrimcilik, sosyal dislanma gibi problemlerin ¢éziimiine katk: saglayacaktir.

Sosyal girisimcilik ile toplumsal yasami dogrudan ya da dolayh yollardan etkileyen alanlarda
sosyal fayda saglamak amacglanmaktadir. Sosyal girisimcilik faaliyetleri ile herhangi bir alanda kar
elde etmek degil, o alanmi giiclendirmek, farkindalik olusturmak o6nceliklidir. Boylece topluma
psiko-sosyal ve ekonomik yonden katki saglanmaktadir.

Engelli girisimciligi ve sosyal girisimcilikten hareketle planladigimiz projedeki amag, engelli
bireylere ekonomik, sosyal ve psikolojik agidan kendilerine yeter hale gelmeleri i¢in destek olmak
ve ufuk agmaktir. Projenin ilk asamasinda, Isparta Ozel Gardenya Bakim Merkezi'nde bulunan
goniillii engellilere girisimcilik egitimi ve el sanatlar egitimi verilecektir. Ikinci asamada, engelli
bireylerin aldiklari egitim dogrultusunda geri doniisiime kazandirilacak malzemelerden iirtinler
tiretmeleri ve bu tlirtinleri satarak gelir elde etmeleri saglanacaktir. Projenin son asamasinda ise
engelli bireylerin elde ettikleri gelir ile TEMA Vakfi aracilifiyla fidan dikimi/bagis1 yapilacaktir.

Basta engelli bireyler olmak iizere toplumsal alanda dezavantajli konumda bulunan bireylerle
ilgili farkindalik olusturmak, toplumsal sorunlarin ¢6zliimiine katki sunmak, sosyal fayda
olusturmak, bireylere ¢evre duyarliligiyla ilgili sorumluluk kazandirmak projenin temel hedefleri
icerisinde yer almaktadir. Engelli bireyleri kendi sorunlarinin ¢éziimtine ortak etmek, toplumsal
katilmlarini arttirmak, engelli bireylere girisimcilik faaliyetleriyle iiretim yapabileceklerini ve
gelir elde edebileceklerini gostermek de projenin beklenen ¢iktilari arasindadir.

Anahtar Kelimeler: Engelli Girisimciligi, Sosyal Girisimcilik, Toplumsal Katilim, Cevreci Girisim
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ABSTRACT

Employing disabled people in line with their abilities and creating suitable working environments
contribute to their participation in social life and increase their visibility in the public sphere. This
situation creates an opportunity for individuals with disabilities to both increase their self-
confidence and to realize their independent life desires.

In this sense, disabled entrepreneurship and social entrepreneurship emerge as two important
functional areas. With disabled entrepreneurship, disabled individuals are provided with
professional knowledge in line with their abilities and wishes, and support is provided for them
to realize their own production and establish their own businesses. The disabled people
establishing their own businesses as entrepreneurs will contribute to the solution of problems
such as poverty, discrimination, and social exclusion.

With social entrepreneurship, it is aimed to provide social benefits in areas that affect social life
directly or indirectly. With social entrepreneurship activities, it is not a priority to make a profit
in any field, but to strengthen that field and to create awareness in that field. Thus, psycho-social,
and economic contributions are made to the society.

The aim of the project, which we have planned based on disabled entrepreneurship and social
entrepreneurship, is to support and guide disabled individuals to become economically, socially,
and psychologically self-sufficient. In the first phase of the project, entrepreneurship training and
handicraft training will be given to the volunteers in the Isparta Private Gardenia Care Center. In
the second stage, it will be ensured that the disabled individuals produce products from materials
to be recycled in line with the education they receive and earn income by selling these products.
In the last phase of the project, saplings will be planted / donated through the TEMA Foundation
with the income earned by disabled individuals.

Among the main objectives of the project are to raise awareness about individuals who are
disadvantaged in the social field, especially disabled people, to contribute to the solution of social
problems, to create social benefits, and to give individuals responsibility for environmental
awareness. Among the expected outputs of the project are to encourage disabled people to solve
their own problems, to increase their social participation, and to show disabled people that they
can produce and earn income through entrepreneurial activities.

Keywords: Disabled Entrepreneurship, Social Entrepreneurship, Social Participation,
Environmental Enterprise
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OZET

Modern diinya igerisinde insan iligkileri ve etkilesim boyutlar1 degismektedir. Ozellikle
teknolojinin gelismesi ve dijital donlistimiin yasam diinyamizda biiyiik bir yere sahip olmasi bu
konuda delil niteligindedir. Dijital doniisiimiin insanlarin hayatlarinda kisa zamanda kapladig:
alan ve biiyiiyen roli, insanlar arsindaki etkilesim diizeylerini de degistirmektedir. Endtistri 4.0
donemi ile birlikte bilgi toplumu diizeyine ulasan toplumsal yapida teknolojik arag ve gerecler yer
kaplamistir. Dolayisiyla yasam diinyamizin sekillenmesinde, bireyler arasindaki iliskilerin
gelismesinde, yeni is alanlarinin ve olanaklarinin olusmasinda etkilidir. Ozellikle yeni is
alanlarinin ve olanaklarinin aradigr temel Ozellikler arasinda siirdiriilebilirlik ve yenilikei
(inovatif) yaklasim bulunmaktadir.

Sirdiirtlebilirlik kavrami devaminin getirilebilirligi miimkiin olani ifade eder. Ekonomi terimi
olarak zihinlerde cagrisim olustursa da sosyal agidan da kavram karsilig1 vardir. Stirdiirilebilirlik,
toplumlarin ihtiyacglarini1 karsilamak i¢in var olan kaynaklarin kullanmakta olup diger taraftan
mevcut kaynaklari gelecek nesillerin de kullanimina hazir tutmak i¢in kontrol altinda tutulmasini
ifade eder. Strdiiriilebilirlik, ekolojik kayginin gozetilerek kaynaklarin kullanilmasini ve
insanlarin yasam kalitelerinin artmasini o6ngorerek hareket etmektedir. Siirdiiriilebilir
girisimcilik, toplumda digerleri i¢in sosyal ve cevresel yenilikler iireten ve stirdiiriilebilirlige
katkis1 olan girisimcilik firsatlarinin kesfi, olusturulmasi ve kullanilmasini ifade etmektedir.
Toplumsal deger yaratmada siirdiiriilebilir girisimciligin rolii, cevresel ve sosyal agidan yararl
pazar arayisini inovatif yaklasimlarla birlikte kisilik odakl gelismeyi 6ncelemektedir.

Bir girisimci i¢in kurdugu sosyal birliktelikler, iletisim ag1 6nemlidir. Nitekim bireyler arasindaki
iliskiyi gozeterek projeler kotarmaktadir. Bu nedenle sosyal girisimciligin stirdiiriilebilirligi i¢in
bireylerin bu ag1 korumasi ve gozetmesi gerekmektedir. Bu calismada da siirdiriilebilir
girisimcilikte, bireyin sahip oldugu sosyal sermayesinin etkili oldugu savunulmaktadir. Nitekim
girisimcilik, esas itibariyle toplumun biiyiik cogunluguna fayda iiretmeye yonelik siirdiiriilebilir
yeniliklerin hayata gecirilmesini amaglamaktadir. Ortaya konulan yeniliklerin devamliliinin
desteklenmesinde girisimcilerin sosyal sermaye aglariyla olan iliskilerinin korunmasi etkilidir. Bu
amagla sosyal sermaye ve siirdiiriilebilir girisimcilik arasindaki iliskinin dogal bir etkilesimi
oldugu goriisii dogrultusunda Tiirkiye genelinde bulunan sosyal girisimcilerle miilakat yapilmasi
hedeflenmektedir. Calismada nitel arastirma yontemi kullanilmistir. Calismada goériismeyi kabul
eden Tirkiye genelinde sosyal girisimci olan 6 kisi ile yar1 yapilandirilmis miilakat formu teknigi
ile veriler elde edilecektir.

Anahtar Kelimeler: Sosyal sermaye, siirdiriilebilirlik, siirdiiriilebilir girisimcilik, sosyal
inovasyon
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THE ROLE OF SOCIAL CAPITAL IN SUSTAINABLE ENTREPRENEURSHIP

Mustafa KAYA
Social Innovation Agency, mustafa.kaya@sosyalinovasyonajansi.com
ORCID ID: 0000-0001-9530-782X

ABSTRACT

In the modern world, human relations and interaction dimensions are changing. Especially the
development of technology and the fact that digital transformation has a great place in our world
of life are evidence in this regard. The space and growing role of digital transformation in people's
lives in a short time also changes the level of interaction between people. With the Industry 4.0
era, technological tools and equipment have taken up a place in the social structure that has
reached the level of information society. Therefore, it is effective in shaping our world of life, in
the development of relations between individuals, and in the creation of new business areas and
opportunities. Sustainability and an innovative approach are among the main features sought by
new business areas and opportunities.

The concept of sustainability refers to what is possible to sustain. Although it creates a
connotation in the minds as an economic term, it also has a social concept. Sustainability refers to
using existing resources to meet the needs of societies, while keeping existing resources under
control in order to keep them ready for the use of future generations. Sustainability acts by
considering the ecological concern, using resources and increasing the quality of life of people.
Sustainable entrepreneurship refers to the discovery, creation and use of entrepreneurial
opportunities that produce social and environmental innovations for others in society and
contribute to sustainability. The role of sustainable entrepreneurship in creating social value
prioritizes the search for environmentally and socially beneficial markets along with innovative
approaches and personality-oriented development.

Social associations and communication network are important for an entrepreneur. As a matter
of fact, it carries out projects by considering the relationship between individuals. Therefore, for
the sustainability of social entrepreneurship, individuals need to protect and observe this
network. In this study, it is argued that the social capital of the individual is effective in sustainable
entrepreneurship. As a matter of fact, entrepreneurship essentially aims to implement sustainable
innovations that will benefit the vast majority of society. Maintaining the relations of
entrepreneurs with social capital networks is effective in supporting the continuity of innovations.
For this purpose, it is aimed to interview social entrepreneurs in Turkey in line with the view that
the relationship between social capital and sustainable entrepreneurship has a natural
interaction. Qualitative research method was used in the study. Data will be obtained with the
semi-structured interview form technique with 6 people who are social entrepreneurs
throughout Turkey who accepted to be interviewed in the study.

Keywords: Social capital, sustainability, sustainable entrepreneurship, social innovation
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YAT TURIZMINDE COK ORTAKLI GiRISIMCILIK: GUNEY EGE
BOLGESINE YONELIK VAKA ANALIZi CALISMASI

Aziz MUSLU
Ordu Universitesi, azizmuslu@gmail.com
ORCID ID: 0000-0002-3496-1374

OZET

Yat turizmi diinya ilizerinde yiiz yii askin bir siiredir gergeklestirilen bir ticari faaliyettir.
Tirkiye’'de yatcilik aktivitelerinin ticari olarak baslamasi 1970’1 yillara denk gelmektedir. Bat1
Akdeniz’de gelisen yatcilik yeni destinasyonlar arayisi ile doguya ve Tiirkiye kiyilarina ulasmistir.
Bodrum boélgesinde balikeilikta ve tasimacilikta kullanilan geleneksel ahsap gulet tekneler yat
turizmi amaci ile kullanilmaya baslamistir. Bolgede yat imalat sektorii ortaya ¢ikmis ve yat
ihracati ile lilke ekonomisine énemli gelir saglayacak pozisyona gelmistir. Bu ahsap teknelerin
yatlara donitstiiriilmesi birtakim ihtiyaclar1 beraberinde ortaya ¢ikarmistir. Yatcilikta baglama
yeri, bakim tutum onarim, malzeme, ekipman ihtiyaci cok fazla sektoriin gelismesine ve dissal
ekonomilerin ortaya cikmasina neden olmustur. Yatcilarin ve yat turistlerinin cok cesitli
ihtiyaclar1 da hizmetler sektorlerinde, 6ncelikle yeme icme olmak tizere bazi islerin gelismesinde
etkili olmustur. Yatcilik endiistrisinde bir¢ok is alanin kazangli hale gelmesi Tiirkiye’de bu konuda
geng girisimcilerin ortaya ¢ikmasinin 6nemli bir nedenidir. Yatcilik endistrisinin ortaya
¢ikmasinda ve gelismesinde bu girisimcilerin 6énemli katkilari olmustur. Bu girisimciler yabanci
dil bilen ¢ok iyi egitimli ve nitelikli kisilerden olusmaktaydi. Yatciligin gelisilmesine 6nemli
katkilar1 olan bu girisimciler hem is boliimii hem de yatirim i¢in finans saglamak amaciyla ¢ok
ortakli olarak girisimcilikte bulunmuslardir. Yapilan bu aragtirmada yat¢ilik endistrinin icinden
bir arastirmaci olarak etnografi yontem, sektor icerisinden gozlem ile calisma gerceklestirilmistir.
Gozlem ve yapilandirilmamis miilakatlar ile bulgulara ulasilmistir. Giiney Ege bdlgesinde yer alan
Mugla ili turizmine elverisli kiyilar1 ve iklimi ile yat turizmi faaliyetlerinin merkezi konumunda
olmasi nedeniyle arastirma bolgesi olarak se¢ilmistir. Arastirma sahasindan Bodrum bélgesinden
bir isletme Goécek bolgesinden diger isletme secilmistir. Bu her iki isletmenin ortak 6zellikleri ¢ok
ortakli olarak kurulmalaridir. Bodrum bolgesinden olan isletmenin ana faaliyet alani yat
kiralamadir. Gocek bolgesinden olan isletme yat teknik servis olarak baslayip yatciligi tiim
alanlarinda giiniimiizde de hizmet vermekte ve Bodrum’da subesi bulunmaktadir. Dénemsel
olarak rekabet ortaminin giiniimtizdeki kadar sert olmadigi bireyciligin daha az olmasi bu ¢ok
ortakli girisimlerin basarii olmasinda 6nemli bir etkenidir. Cok ortakli olarak faaliyetlerini
siirdlirmiis olan bu iki isletmenin bilimsel nitel arastirma metodolojisi ile sektérde girisimcilikle
ilgili dinamikleri ve motivasyonlari ¢alismada ortaya konulmustur.

Anahtar Kelimeler: deniz turizmi, girisimcilik , isbirligi, yateilik,
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MULTI-PARTNER ENTREPRENEURSHIP IN YACHT TOURISM: CASE
ANALYSIS FOR THE SOUTH AEGEAN REGION

Aziz MUSLU
Ordu University, azizmuslu@gmail.com
ORCID ID: 0000-0002-3496-1374

ABSTRACT

The yacht tourism is a commercial activity carried out for more than a century worldwide
however, In Turkey, the start date of commercial yachting activities coincided 1970.Yachting,
which has developed in the Western Mediterranean, has reached the East Mediterranean and the
shores of Turkey in search of new destinations. Traditional wooden gullet boats used in fishing
and transportation in the Bodrum region have started to be used for yacht tourism. The yacht
manufacturing sector has emerged in the region and has come to a position to provide significant
income in yacht exports. The transformation of these wooden boats into yachts has brought about
some needs. The need for mooring, maintenance, repair, material, and equipment in yachting has
led to the development of many sectors and the emergence of external economies. The diverse
needs of yachters and yacht tourists have also been influential in developing some businesses in
the services sector, primarily catering. The fact that many business areas in the yachting industry
have become lucrative is an important reason for the emergence of young entrepreneurs in
Turkey. These entrepreneurs have made significant contributions to the emergence and
development of the yachting industry. These entrepreneurs consisted of highly educated and
qualified people who knew foreign languages. These entrepreneurs, who have made important
contributions to the development of yachting, have been multi-partner entrepreneurs to provide
finance for both the division of labour and investment. As a researcher from the yachting industry,
a study was carried out with the ethnography method and observation from within the sector.
Findings were obtained through observation and unstructured interviews. Mugla province,
located in the South Aegean region, has been chosen as a research region due to its coasts and
climate suitable for tourism and its location as the center of yacht tourism activities. Two
companies were selected from the Mugla research area. One company is located in Bodrum , and
another the located in Gocek. The common feature of these two businesses is that they are
established as multi-partner. The main field of activity of the business, which is in the Bodrum
region, is yacht charter. The company, which is from the Gécek region, started as a yacht technical
service and continues to serve in all yachting areas today and has a branch in Bodrum. The
competitive environment is not as tough as it is today and the fact that there is less individualism
is an important factor in the success of these multi-partner ventures. The scientific qualitative
research methodology and the dynamics and motivations of these two enterprises, which have
continued their activities as multi-partners in the sector, are revealed in the study.

Keywords: maritime tourism, entrepreneurship, cooperation, yachting.
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YENI KORONAVIRUS (COViD-19) SALGINININ KADIN GiRiSIMCILERE
ETKISI

Niliifer SERINIKLI
Trakya Universitesi, nserinikli@htmail.com
ORCID ID: 0000-0002-1075-2252

OZET

Covid 19, 2019 yilinin sonlarinda Cin’in Wuhan kentinde goriilmiis ve hizla tiim diinyaya yayilmistir.
Salginin yayilim hizinin azaltilmasi i¢in bir takim dnlemler (karantina uygulamalari, sokaga ¢ikma
yasagl, ylz yiize egitime ara verilmesi ve online egitime gecilmesi, uzaktan ya da vardiyali esnek
calisma uygulamalari, alis-veris merkezlerinin, otel, restoran, cafe gibi isletmelerin kapatilmasi, hijyen
kurallarina uyma gibi) alinmistir. Alinan 6nlemler sonucunda 6zellikle saglik, hijyen (dezenfektan,
maske, kolonya gibi liretim yapan isletmeler) konularinda faaliyet gosteren isletmeler ve online satis
yapan isletmeler salgin siirecinde olumlu etkilenirken, konaklama, yeme-icme, seyahat, tarim gibi
alanlarda faaliyet gosteren isletmeler ise salgin siirecinde olumsuz olarak etkilenmislerdir. Salgin
stirecinde 6zellikle mikro, kiiciik ve orta biiytikliikteki isletmeler hammadde sikintisi, iiretimin
durmasi, miisteri talebinin ve satislarin azalmasi nedeniyle salgindan olumsuz olarak etkilenmislerdir.
Salgin silirecinde en ¢ok etkilenen kadin girisimciler olmustur. Kadin girisimciler, erkek girisimcilere
gore daha fazla olumsuz olarak etkilenmislerdir. Bunun nedeni, kadin girisimcilerin genellikle mikro
ve Kiiciik isletmelere sahip olmalari ve dolayisiyla yeterli finansal kaynaklara ulasamamalari, cinsiyet
ayrimciligina maruz kalmalari, salgin siirecinde is-yasam dengesini tam olarak kuramamalar1 gibi
nedeler olarak siralanabilir.

Arastirmanin amaci, Cin’in Wuhan kentinde baslayip tiim diinyay etkisi altina alan covid 19 salgininin
kadin girisimciler lizerindeki etkilerinin neler oldugunu tespit etmektir. Bu ama¢ dogrultusunda
literatiir taramasi yapilmistir. Arastirmada, kadin girisimcilerin karsilastiklar1 sorunlara ve
pandeminin kadin girisimciler tizerindeki etkilerini ortaya koyan iilkemizdeki ve yabanci tilkelerdeki
orneklere yer verilmistir. Ayrica, Diinya Bankasi tarafindan covid 19’un kadin girisimciler iizerindeki
etkisini ortaya koyan ve Tiirkonfed tarafindan Ttrkiye genelinde covid 19 salgininin kadin girisimciler
tizerindeki etkisini ortaya koyan raporlara yer verilmistir.

Onemi: Tiirkiye gibi gelismekte olan iilkeler icin kadin girisimciligi, kadinlarin yoksullukla
miicadelesinde 6nemli bir arag olarak goriilmektedir. Dolayisiyla, mevcut ¢alisma covid 19’un kadin
girisimciler lizerinde olusturacagi olumlu ya da olumsuz etkilerin degerlendirilmesi acisindan
onemlidir.

Arastirmanin sonucu: Pandemi Oncesinde, kadin girisimciler isletmelerini kurmadan 6nce ve
isletmelerini kurduktan sonra bir¢ok sorunla karsi karsiya kalmaktadirlar. Yapilan literatiir taramasi
sonucunda pandemi ile birlikte bu sorunlarin daha da artis gosterdigi sonucuna ulasilmistir. Viriisiin
yayiliminit engellemek i¢in hiikiimetler tarafindan alinan zorunlu onlemler sonucunda kadin
girisimcilerin isyerlerinin (glizellik salonu, fitness salonu, kres, konaklama hizmeti veren isletmeler
gibi) kapanmasi ile gelirlerinin azalmasi, ev isleri ve ailevi sorumluluklarinin artmasi sonucunda hem
finansal olarak hem de psikolojik olarak olumsuz yonde etkilendikleri sonucuna ulasilmistir. Pandemi
slirecinden ¢ogu kadin girisimci olumsuz etkilenirken, az bir kisim kadin girisimci ise online satis
yapmaya baslayarak salginin yarattig1 olumsuz etkiyi bir nebze olsun avantaja ¢evirebilmislerdir.

Arastirmanin katilari: Literatlir taramasinda, covid 19 salgininin girisimci kadinlar tizerindeki
etkisini arastiran ¢ok az ¢alismaya rastlanmistir. Dolayisiyla, bdyle bir ¢alismanin yapilmasi literatiire
katki saglayacagi disiintilmektedir.

Anahtar Kelimeler: Kadin, Kadin Girisimciligi, Covid 19 Salgini.
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GIRISIMCILIK EGITIM VE SERTiFIKA PROGRAMLARININ GIRISIMCI
OLMAYA ETKIiSi: EGE UNIVERSITESI INCELEMESI

Aysun DEMIRDOGEN SENER
Ege Universitesi, aysun.demirdogen@ebiltem.ege.edu.tr
ORCID ID: 0000-0002-4611-7947

OZET

Orgiin yiiksek o6gretim siireglerinde verilen girisimcilik egitim ve sertifika programlarinin
inovasyon, is yaratma veya farkindalik tizerindeki etkisi 6énemli olsa da, egitim sonrasi girisimci
olma motivasyonu ve sirketlesme ile alakali verilerin takip ve incelemesi lilkemizde yaygin
degildir. Bu ¢alisma kapsaminda 2014 - 2017 yillar1 arasinda Ege Universitesi'nde “TUBITAK
Yenilik ve Girisimcilik Alanlarinda Kapasite Artirllmasina Yonelik Destek Programi” altinda yer
alan “Universitelerde Girisimcilik Sertifika Programi Olusturulmasi ve Yiiriitilmesi Cagris1”
kapsaminda toplam 359 katilimcl ile gergeklestirilen “meristemEGE Girisimcilik Sertifika
Programi” verileri, belge ve icerikleri incelenerek analiz edilmistir. Bu ¢alismada ii¢ yillik veri
analizi sonucu olarak, girisimcilik egitim ve sertifika programlarinin yaklasik %26 girisimci
destek basvurusu ve %4’liikk sirketlesme oram ile katilimciya girisimci olma motivasyonu
konusunda dolayl yoldan katki sagladig: tespit edilmistir. Ayrica bu kapsamda mevcut pandemi
kosullar1 ile beraber gereklilik haline gelen cevrimici uygulamalar1 acisindan, girisimcilik
egitimlerinin dijitallesmesi icin 6neri model ve uygulama gelistirilmistir.

Anahtar Kelimeler: Girisimcilik Egitimi, Girisimci, Sertifika Programi
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ABSTRACT

It is not common to follow up and examine the data related to the motivation of being an
entrepreneur and incorporation after the education of the entrepreneurship education and
certificate programs given in formal higher education processes in our country. Even if the impact
on innovation, job creation or awareness is significant. Within the scope of this study, the data and
outputs of the “meristemEGE Entrepreneurship Certificate Program” were analyzed. The program
was funded by “Creation and Execution of an Entrepreneurship Certificate Program in
Universities Call, TUBITAK Capacity Building, Innovation and Entrepreneurship Support
Program” was held with a total of 359 participants at Ege University between 2014 and 2017. In
this study, as a result of three-year data analysis, it showed that entrepreneurship training and
certificate programs indirectly contribute to the motivation of the participant to become an
entrepreneur with approximately 26% entrepreneur support applications and 4% incorporation
rate results. In addition, in this research, a model and methodology has been developed for the
digitalization of entrepreneurship education in terms of online applications that have become a
necessity with the current pandemic new normal situation.

Keywords: Entrepreneurship Training, Startup, Certification Program
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GIRISIMCILIKTE EVRENSEL ETIK KURALLARIN BASARIYA ETKiSI

Mehmet SIMSIR
Necmettin Erbakan Universitesi, msimsir@erbakan.edu.tr
ORCID ID: 0000-0002-0552-9558

OZET

Girisimcilik, sadece ekonomik bir faaliyet olarak goriillemeyecek kadar genis yelpazeli bir
kavramdir. Ekonomik hayatla ilgisi basta olmak iizere siyasi, sosyal, kiiltiirel, inan¢ ve ahlak hayati
ile baglantilar1 vardir. Bu nedenle girisimcilik, yalniz basina bir kapital elde etme faaliyeti olarak
goriilemez. Iktisadi eylem ve hedeflerin otesinde daha baska hususlari da icerisinde
barindirmaktadir. Girisimcilik eylemi agisindan; tabi olunan kanun ve kurallar1 gézetme, iilke ve
milletin maddi ve manevi gelisimine katkida bulunma, insanligin mutluluk ve refahini artirma,
kiiresel dlciide toplumlar arasi baglar1 kuvvetlendirme gibi biiyiik ve 6nemli islevleri vardir. Yine
girisimcilik faaliyetinde bulunacak kisi agisindan yani girisimci acisindan; liderlik duygusu basta
olmak iizere sayginlik elde etme, yeniliklere onciiliikk etme, psikolojik olarak tatmin olma, 6z
giiveni gelistirme, topluma ve bireylere yarar saglayarak sosyal sorumlulugunu yerine getirme ve
benzeri bircok dinamigi icerisinde barindirmaktadir. Bu nedenle girisimcilik ve girisimci, bir
taraftan ekonomik ilke ve kurallara gore hareket ederken diger taraftan siyasi, sosyal, kiiltiirel,
inangsal ve ahlaki ilkeleri gz 6niinde bulundurmak durumundadir. Sadece maddi degil ayni
zamanda manevi kazanclar elde edilebilmek, cok yonlii gérev ve sorumluluklari yerine getirmek
icin girisimcilik faaliyetinin ve bu faaliyeti gerceklestiren girisimcinin evrensel etik kurallara
riayet etmesi gerekmektedir. Zira evrensel etik kurallar; vicdan, inang, hukuk, millet, devlet ve
insanligin ortak gagrisi iizerinde uzlasilmis beynelmilel degerlerdir. Dolayisiyla girisimcilik ve
girisimci evrensel etik kurallara riayet ederek gerceklestirdigi faaliyetlerinde; kendisinin ve
insanligin vicdanini, inanclarini, temel hukuk ilkelerini, toplumunu, siyasi erkleri ve insanligin
ortak degerlerini diriltmis olacaktir. Bu sayede girisimciligin ekonomik, sosyal, siyasal, kiilttirel
hedeflerinin yani sira bireysel ve toplumsal, ulusal ve uluslar arasi hedefleri tam manasiyla
gerceklesecektir. Boylesine genis yelpazeli bir memnuniyet noktasina ulasilmasi durumunda ise
girisimcilik ve girisimci basarisi siireklilik kazanacaktir. Bu nedenlerle tebligimizde “Girisimcilik”,
“Girisimci”, “Evrensel Etik Kurallar” kavramlari tizerinde durulacaktir. Girisimcilik faaliyetleri ve
bu faaliyetleri gergeklestiren girisimcinin ekonomik, siyasal, sosyal, kiiltiirel, bireysel, toplumsal
ve beynelmilel tiim yonleriyle basariya ulasmasi, elde emis oldugu basarilari siirekli hale
getirebilmesi icin 6nemli bir etken olan evrensel etik kurallara riayet etmenin onemi izah
edilecektir.

Anahtar Kelimeler: Girisimcilik, Girisimci, Evrensel Etik Kurallar
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EFFECT OF UNIVERSAL ETHICAL RULES ON SUCCESS IN
ENTREPRENEURSHIP

Mehmet SIMSIR
Necmettin Erbakan University, msimsir@erbakan.edu.tr
ORCID ID: 0000-0002-0552-9558

ABSTRACT

Entrepreneurship is a wide-ranging concept that cannot be seen only as an economic activity. It
has connections with political, social, cultural, religious and moral life, especially with economic
life. Therefore, entrepreneurship cannot be seen as a capital acquisition activity alone. It includes
other issues beyond economic action and goals. In terms of entrepreneurship action; it has great
and important functions such as observing the laws and rules, contributing to the material and
spiritual development of the country and the nation, increasing the happiness and welfare of
humanity, and strengthening the ties between societies on a global scale. Again in terms of
entrepreneurs; it includes many dynamics such as gaining prestige, pioneering innovations,
psychological satisfaction, developing self-confidence, fulfilling social responsibility by benefiting
society and individuals, especially the sense of leadership. For this reason, entrepreneurship and
entrepreneur have to take into account political, social, cultural, religious and moral principles
while acting according to economic principles and rules on the one hand. The entrepreneurial
activity and the entrepreneur who performs this activity must comply with the universal ethical
rules in order to obtain not only material but also spiritual gains and to fulfill multi-faceted duties
and responsibilities. Because universal ethical rules; Conscience, belief, law, nation, state and
humanity are international values agreed upon on the common call. Therefore, entrepreneurship
and entrepreneurs in their activities carried out by complying with universal ethical rules; it will
revive itself and humanity’s conscience, beliefs, basic legal principles, society, political powers and
common values of humanity. In this way, besides the economic, social, political and cultural goals
of entrepreneurship, individual and social, national and international goals will be fully realized.
If such a wide range of satisfaction point is reached, entrepreneurship and entrepreneur success
will gain continuity. For these reasons, the concepts of “Entrepreneurship”, “Entrepreneur”,
“Universal Etical Rules” will be discussed in our communique. The importance of complying with
the universal ethical rules, which is an important factor for the entrepreneurial activities and the
success of the entrepreneur who performs these activities in all aspects of economic, political,
social, cultural, individual, social and international, will be explained.

Keywords: Entrepreneurship, Entrepreneur, Universal Ethical Rules
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SOSYAL GiRiSIMCILIK UZERINE KURULAN TURKIYE MENSEILI KURUM
VE KURULUSLARIN MEVCUT PROFILI (2000-2020)

Havva AYAN
Sosyal Inovasyon Ajansi, havva.ayan@sosyalinovasyonajansi.com
ORCID ID: 0000-0002-8721-3679

OZET

Girisimcilik, akildaki fikri gerceklestirilirken maddi kazanc elde edilen ticari bir eylemdir. Sosyal
girisimcilik ise toplumsal sorunlari, maddi fayda ve kar 6n planda olmaksizin ortadan kaldirmay: ve
sistematik bir hale doniistiirmeyi hedeflemektedir. Bu kazangla elde edilen kar ise tamamen sosyal
fayda icin kullanilmaktadir. Sosyal girisimcilik 1980 yilinda Bill Drayton tarafindan, bir toplumsal
fayda hareketi olarak literatiire kazandirilmistir. Ayni zamanda Bill Drayton diinyanin ilk ve en genis
sosyal girisim agin1 kurmustur. Turkiye'de ise sosyal girisimcilik daha ¢ok projeler araciligiyla
hayata gecmistir. Toplumda siirdiriilebilir ve olumlu bir etki yaratmayi hedefleyen sosyal
girisimcilik, ihtiyaca gore sekillenip, toplumdaki problemlere siirdiiriilebilir ¢6ziim liretmektedir.
Sosyal girisimcilikte amac, toplumsal fayda ve deger oldugu icin yapilan tiim ¢alismalarda acik,
anlasilir ve seffaf olunmasi gerekmektedir. Her gecen giin 6nemi artan sosyal girisimcilik, maddi
kaynaklar yontyle destek aldig1 gibi kendi kendine yeten érnekleri de goriilmektedir. Bu ¢calismada
2000- 2020 yillar1 arasinda Tiirkiye ‘de kurulan kurumlar incelenecektir. Tiirkiye’de sosyal
girisimcilik alaninda hangi kurumlar kurulmus, hangi kurumlar sosyal girisimciyi, sosyal
girisimciligi desteklemis irdelenecektir.

Nitel arastirma yontemlerinden dokiiman inceleme ile yapilmasi planlanan bu ¢alismada 6rneklem
olarak Tirkiye menseili olup, 2000-2020 yillar1 arasinda kurulan kurumlar ele alinacaktir. Veri
toplama araci olarak dokiiman inceleme yontemi kullanilacaktir. Kriterlere uyan ve 6rnekleme dahil
edilen kurumlarin; ne zaman kuruldugu, temel amaci, bu amag¢ dogrultusunda kimlerle isbirligi
icinde oldugu, hangi konularda projeler yiirtittiigii ve hangi projelere dahil oldugu gibi sorulara
cevap aranacaktir. Toplanan veriler igerik analizine tabii tutulacaktir. Son olarak elde edilen
sonuglar dogrultusunda sosyal girisimcilik temelinde kurulan kurumlarin genel profilinin
cikarilmas1 hedeflenmektedir. Bu anlamda, sosyal girisimcilik {izerine yapilan alanyazindaki
calismalara da on inceleme sunarak alana katki saglayacaktir. Calisma alanyazinda yapilacak
calismalara da katki saglayacaktir. Elde edilen sonuclarla bu kurum ve kuruluslara yonelik 6neri ve
tavsiyelere yer verilecektir.

Anahtar Kelimeler: Girisimcilik, sosyal girisimcilik, sosyal fayda, kurum ve kuruluslar
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CURRENT PROFILE OF TURKISH ORIGINAL INSTITUTIONS AND
ORGANIZATIONS FOUNDED ON SOCIAL ENTREPRENEURSHIP (2000-
2020)

Havva AYAN
Social Innovation Agenty, havva.ayan@sosyalinovasyonajansi.com
ORCID ID: 0000-0002-8721-3679

ABSTRACT

Entrepreneurship is a commercial act where financial gain is achieved while realizing the idea in
mind. Social entrepreneurship, on the other hand, aims to eliminate social problems without
prioritizing material benefits and profits, and to transform them into a systematic form. The profit
obtained from this gain is used for social benefit. Social entrepreneurship was introduced to the
literature as a social benefit movement by Bill Drayton in 1980. At the same time, Bill Drayton
established the world's first and largest social enterprise network. In Turkey, on the other hand,
social entrepreneurship has been realized mostly through projects. Aiming to create a sustainable
and positive impact in society, social entrepreneurship is shaped according to needs and produces
sustainable solutions to the problems in society. Since the purpose in social entrepreneurship is
social benefit and value, it is necessary to be clear, understandable and transparent in all studies.
Social entrepreneurship, whose importance is increasing day by day, receives support in terms of
financial resources as well as self-sufficient examples.In this study, the institutions established in
Turkey between the years 2000-2020 will be examined. Which institutions were established in
the field of social entrepreneurship in Turkey, which institutions supported social
entrepreneurship and social entrepreneurship will be examined.

In this study, which is planned to be carried out with document review, one of the qualitative
research methods, institutions originating in Turkey and established between 2000-2020 will be
discussed as a sample. The document review method will be used as a data collection tool.
Institutions that meet the criteria and are included in the sample; Answers will be sought to
questions such as when it was founded, its main purpose, whom it cooperates with for this
purpose, what projects it carries out, and which projects it is involved in. The collected data will
be subjected to content analysis. Finally, in line with the results obtained, it is aimed to reveal the
general profile of the institutions established on the basis of social entrepreneurship. In this sense,
it will contribute to the field by presenting a preliminary review of the studies in the literature on
social entrepreneurship. The study will also contribute to the studies to be done in the literature.
With the results obtained, suggestions and recommendations for these institutions and
organizations will be included.

Keywords: Entrepreneurship, social entrepreneurship, social benefit, institutions and
organizations
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SON OTUZ YILDA ROBOTIK REHABILITASYON UZERINE BIiLIMSEL
YAYINLARIN BIBLIYOMETRIK ANALIZI

Fatma ERDEO
Necmettin Erbakan Universitesi, fatmacobanerdeo@hotmail.com
ORCID NO: 0000-0002-0266-229X

OZET

Amag: Merkezi sinir sistemi bozukluklarinin bir sonucu olarak siklikla goriilen birden fazla
engelliligin azaltilmasi, rehabilitasyon araclarinin gelistirilmesini gerektirir. Bu amag icin timit
verici bir firsat, fizyoterapi robotlarinin uygulanmasidir. Giiniimiizde hem iist hem de alt
ekstremite tedavisini desteklemek icin birkag robot ticari olarak mevcuttur. Bu cihazlari, terapist
icin fiziksel olarak yorucu olan veya cesitli stratejilerle fonksiyonel hareketin diizeltilmesi icin
yuksek tekrarli, hedefe yonelik egzersizler icin uygulamak faydali olacaktir. Robot aracili terapi,
hastanin motivasyonu ve fonksiyonelligini arttirmak icin de faydalidir. Robotlar, néromotor
durumun degerlendirilmesi icin de kullanilabilir. lyilesme siirecini gelistirmek icin yiiksek
yogunluklu, tekrarlayan ve géreve 6zgii tedavi saglama cabalarinda terapistleri desteklemek icin
robot destekli bir rehabilitasyon programi uygulamanin 6nemi ortaya ¢ikmaktadir. Robotlarin ve
diger etkilesimli cihazlarin kullanimi, tedavi seceneklerini genisletmek ve esas olarak engelli
hastalarin sonuglarini iyilestirmek icin umut verici bir firsattir. Robotic rehabilitasyonu gelistirme
lizerine odaklanan bircok calisma yapilmaktadir. Bu ¢alismanin amaci, fizyoterapide kullanilan
robotik rehabilitasyon hakkinda rehabilitasyon literatiiriinde bulunan mevcut kanitlar
tanimlamaktir.

Yontemler: Fizyoterapide robotik rehabilitasyon tizerine odaklanan yayinlanmis aragtirmalarin
bibliyometrik analizi, yayinlarin egilimlerini analiz etmek icin yapildi. Fizyoterapi ve miittefik
saglik literatiirii icin veri tabani arastirmasi yapildi. Bu analiz, fizyoterapi ve ilgili saglik
literatiiriinde sunulan robotik arastirmalarin tiirlerini ve kapsamini, robotik arastirma yayinlayan
dergileri ve calismanin kokenlerini belirlemek i¢cin kullanildi. 1990’dan 2020 yilina kadar olan

veriler “robotic rehabilitasyon”, “rehabilitasyon” ve “robotic” kelimeleri kullanilarak Web of
Science (WoS)’dan ¢ekildi. VOSviewer yazilimi ile analiz edilerek gorsellestirildi.

Bulgular: 1990-2020 yillar1 arasinda toplam 661 makale yayinlandi ve 2017'de 77 makale ile en
fazla yayin yapildi. Konu ile ilgili en fazla yayina sahip tilke 168 makale ile Amerika’dir. Robotics
dergisi en fazla sayida makale (168) yayinladi ve en fazla atif aldi. Robotik Rehabilitasyon
konusunda en fazla yayini olan kurum ise 27 makale ile Rice Universitesi'dir. Tiirkiye’den Sabanci
Universitesi 8 yayinla ilk siradadir. Robotik rehabilitasyon literatiiriine en ¢ok katkida bulunan
yazar O Malley, Marcia K 'dir. Tiirkiye’den ise Patoglu V. ilk siradadir. Tiirkiye, 25 makale ile
fizyoterapi ve rehabilitasyon arastirmalarinda ilk on tlke igerisinde yer almaktadir.

Sonug¢: Rehabilitasyon robotlarinin gelecekteki durumu umut vericidir. Su anda, klinik
uygulamada bu robot uygulamalarinin kullanildigi ana alanlar, inme, medulla spinalis
yaralanmalari, Ust ekstremite fonksiyonlar1 ve ylirtimedir. Literatiirde bir¢cok rehabilitasyon
robotu 6rnegine goriilmesine ragmen multidisipliner ¢alismanin tam anlamiyla saglanamamasi
nedeniyle cogu c¢alisma hayata gecirilememektedir. Klinisyen, nérobilimci, ve miihendisler ile
birlikte bu robotlar1 hastaya asil uygulayici olan fizyoterapistlerin bir takim halinde ¢alismasi
literatiirde yer alan birgok makalenin uygulamaya koyulmasini veya eksikliklerinin giderilmesini
saglayacaktir. Giderek daha fazla sayida rehabilitasyon robotu klinik uygulamaya dahil edildikce,
yenilikler rehabilitasyon robot teknolojilerinde gelecekteki gelismeleri yonlendirecek ve
kacinilmaz olarak rehabilitasyonun verimliligini, kalitesini ve algisini iyilestirecektir.

Anahtar Kelimeler: Bibliyometrik Analiz, Robotik, Rehabilitasyon, Robotik Rehabilitasyon
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BIBLIOMETRIC ANALYSIS OF SCIENTIFIC PUBLICATIONS ON ROBOTIC
REHABILITATION IN THE LAST THIRTY YEARS
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ABSTRACT

Purpose: Reducing multiple disabilities, which are common as a result of central nervous system
disorders, requires expanding rehabilitation tools. A promising opportunity for this purpose is the
application of physiotherapy robots. Several robots are currently commercially available to
support both upper and lower limb treatment. It would be beneficial to apply these devices for
high repetitive, targeted exercises that are physically tiring for the therapist or for the correction
of functional movement with various strategies. Robot-mediated therapy is also useful for
increasing patient motivation and functionality. Robots can also be used to evaluate the
neuromotor state. The importance of implementing a robot-assisted rehabilitation program is
emerging to support therapists in their efforts to provide high-intensity, repetitive and task-
specific therapy to improve the healing process. The use of robots and other interactive devices is
a promising opportunity to expand treatment options and mainly improve outcomes for patients
with disabilities. There are many studies focusing on developing robotic rehabilitation. The aim
of this study is to describe the available evidence in the rehabilitation literature about robotic
rehabilitation used in physiotherapy.

Methods: A bibliometric analysis of published research focusing on robotic rehabilitation in
physiotherapy was done to analyze trends of the publications. Database search for physiotherapy
and allied health literature. This analysis was used to identify the types and scope of robotics
research presented in physiotherapy and related health literature, journals publishing robotics
research, and the origins of the study. Data from 1990 to 2020 were pulled from Web of Science

(WoS) using the words "robotic rehabilitation”, "rehabilitation” and "robotic". It was analyzed and
visualized with the VOSviewer software.

Findings: A total of 661 articles were published between 1990 and 2020, and the highest number
of publications was made with 77 articles in 2017. The country with the most publications on the
subject is America with 168 articles. Robotics magazine published the highest number of articles
(168) and received the most citations. Rice University has the most publications on Robotic
Rehabilitation with 27 articles. 8 Sabanci University in Turkey published the first place. The most
contributing author to the robotic rehabilitation literature is O Malley, Marcia K. From Turkey
Patoglu V. first. Turkey ranks in the top ten countries in physiotherapy and rehabilitation research
with article 25.

Conclusions: The future situation of rehabilitation robots is promising. Currently, the main areas
where these robot applications are used in clinical practice are stroke, spinal cord injuries, upper
limb functions, and walking. Although there are many examples of rehabilitation robots in the
literature, most studies cannot be implemented due to the fact that multidisciplinary work cannot
be fully provided. Working as a team of physiotherapists, who are the main practitioners of these
robots to the patient together with clinicians, neuroscientists and engineers, will enable many
articles in the literature to be put into practice or to eliminate the deficiencies. As more and more
rehabilitation robots are introduced into clinical practice, innovations will drive future
developments in rehabilitation robotics technologies and inevitably improve the efficiency,
quality and perception of rehabilitation.

Keywords: Bibliometric Analysis, Robotics, Rehabilitation, Robotic Rehabilitation
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OZET

Bilindigi lizere, akademik literatiir bilim diinyas1 ve yeni teknolojilerin gelistirilmesi icin biiyiik
o6neme sahiptir. Patent disi literatiir olarak da bilinen akademik literatiire ek olarak, bir diger
onemli bilgi kaynag ise “bilgi madeni” olarak da adlandirilabilecek patent literatiiriidiir. insanlik
tarihinin olagan dis1 bir doneminden gectigimiz ve diinya iilkelerinin COVID-19'un neden oldugu
ekonomik tahribatla karsi karsiya kaldigi pandemi doneminde bile, 2020'de diinya capinda
yapilan patent basvurular1 3,3 milyona erismistir. Bu ¢alisma, esas olarak kiiresel patent verileri
dogrultusunda, 2009 ile 2019 yillar arasindaki riizgar, giines ve biyokiitle de dahil olmak iizere
cesitli yenilenebilir enerji kaynaklari ile ilgili patentlerin trendlerine odaklanmaktadir. Ayrica, son
yillarda yenilenebilir elektrik iiretimindeki biiylimenin yani sira tiirline gére diinya genelinde
kurulu gili¢ kapasiteleri de arastirilmistir. Dolayisiyla, bu ¢alismanin amaci, yenilenebilir enerji
kaynaklar ile ilgili patent trendlerini anlamak i¢in, trendler ve yenilenebilir enerjinin glinltik
hayattaki glincel uygulamalar: arasinda bag kurmaktir. Patent ve enerji ile ilgili veriler sirasiyla
Diinya Fikri Miilkiyet Orgiiti (WIPO), Uluslararas: Yenilenebilir Enerji Ajansi (IRENA) ve
Uluslararasi Enerji Ajansi (IEA) veri tabanlarindan ve yayinlarindan alinmistir.

Gelisen teknolojiler ve cevresel kaygilar gibi sebeplerden 6tiirii yenilenebilir enerji kaynaklarinin
O6nemi son yillarda daha da artmaktadir. Patent literatiiriine baktigimizda, 2009'da yaklasik 220
bin olan yenilenebilir enerji kaynaklari ile ilgili toplam patent bagvuru sayisinin 2019'da 650 bine
sicradigini gérmekteyiz. Bunlar arasinda en biiylk orana sahip olan alan, glines enerjisi ile ilgili
teknolojiler olup, bu alandaki toplam say1 2019 yilindaki 25 binlik artis ile 348 bine ulasmstir.
Patent ile korunan yeni teknolojilerin gelismesi, ayni1 zamanda daha diisiik fiyatlar1 beraberinde
getirmektedir. Bu nedenle, diisen maliyetler ve artan rekabet giicii yenilenebilir enerji
kaynaklariin kurulu gii¢ kapasitelerini artirmaktadir. 2020 yilinda kiiresel yenilenebilir enerji
ile elektrik tiretim kapasitesi 261 GW, yani bir dnceki y1la kiyasla %10,3 artarak ayni yilin sonunda
2.799 GW'a ulasmistir. Yeni kurulumun %48’lik biiyiik orani, 127 GW (+22%) ylikselisle global
kapasite artisina onciiliik etmeye devam eden giines enerjisine aittir. Kiiresel 1sinmanin etkilerini
azaltmak amaciyla, 2050 yilina kadar belirlenen emisyon hedeflerine ulasmak ve bu ugurda
gerekli degisiklikleri gerceklestirmek icin, yenilenebilir kaynaklarin gii¢ kapasitesi kurulumu
Ooniimiizdeki on yillarda artmaya devam edecektir. Bu nedenle, yenilenebilir enerji kaynaklari ile
ilgili patent sayisindaki artisin 6niimiizdeki on yillarda da devam etmesi beklenmektedir.

Anahtar Kelimeler: Fikri Miilkiyet, Patent Veritabanlari, Yenilenebilir Enerji
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ABSTRACT

As it is known, academic literature is paramount in science and it is essential for the development
of new technologies. In addition to non-patent literature, another source of information is patent
literature which can be called as “the mine of knowledge”. Even during the pandemic period, the
patent applications filed worldwide amounted to 3.3 million in 2020, despite the fact that we are
passing through an unusual period in the history of humanity and countries of the world have
been facing economic havoc caused by the COVID-19. This study mainly focuses on the global
patent highlights, and the trends of renewable energy patents including wind, solar and biomass
for a decade, between 2009 and 2019. Additionally, the global power capacity by source were also
monitored as well as the growth in renewable electricity generation over the recent years.
Therefore, the purpose of this study is to comprehend the relationship between the evolution of
patent trends in renewable energy resources and the daily-basis applications of renewables. The
patent and energy-related data were, respectively, retrieved from the databases and publications
of World Intellectual Property Organization (WIPO), International Renewable Energy Agency
(IRENA), and International Energy Agency (IEA).

Thanks to the emerging technologies and environmental concerns, the significance of renewable
energy sources have been increasing in the last years. The cumulative number of filed patents in
renewable energy jumped from roughly 220,000 (220K) in 2009 to 650,000 (650K) in 2019. The
major amount (348K) of total patents applications filed for the protection of solar technologies
which has an increase of 25K in 2019. Patent-protected new technologies bring about lower
prices. Therefore, falling costs and increasing competitiveness of renewables push their installed
capacities. In 2020, global renewable electricity generation capacity increased by 261 GW
(+10.3% in comparison to previous year) and amounted to 2,799 GW at the end of the same year.
48% of the new installation is for the solar energy, which continued to lead capacity expansion
with an increase of 127 GW (+22%). In order to achieve the changes required to address the
impacts of global warming and to reach emission goals by 2050, the power capacity installation
in renewable resources will continue to increase in the following decades. Thus, it is also expected
that increase in the number of patents in renewable energy resources to be continued in the
following decades.

Keywords: Intellectual Property, Patent Databases, Renewable Energy
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OZET

Erasmus+ programi 2014-2020 yillar1 arasindaki 7 yillilk donemi kapsayan, Avrupa Birligi
(AB)'nin egitim, genglik ve spor alanlarinda uyguladigi, her yastan katilimciya acik olan hibe
programinin genel adidir. Hibe programi 27 Avrupa Birligi iiye tilkesi, 6 AB dis1 lilke olmak tlizere
33 program iilkesinde uygulanmakta bu iilkeler disinda kalan iilkeler de ortak tilke olarak bazi alt
programlarda yer alabilmektedir. Program kapsaminda hibe basvurusu yapilan projelerde bu
program doénemine ait Oncelikli konulardan uygun olan bir veya birkacinin secilmesi
beklenmektedir. Bu 6ncelikli konular ilgili donemde Avrupa genelinde temel ihtiyaclarini veya
sorunlarini ele alir. Ele alinan temel konularindan bir tanesi de “BIT -yeni teknolojiler- dijital
beceriler”dir.

Bu calismada 2014-2020 yillar1 arasinda uygulanmis, tamamlanmis, ‘iyi uygulama 6rnegi’ ve
‘basari hikayesi’ rozeti almis 42 yenilik icin is birligi ve iyi uygulamalarin degisimi (KA2) projesi
belirtilen temel konu kapsaminda ortaya koyduklar: ¢ciktilar bakimindan incelenecektir. "Basari
hikayesi" ve “lyi uygulama o6rnegi”, Avrupa Komisyonu tarafindan program iilkelerinde politika
olusturmaya katki saglayan, yenilik¢i ve baska ¢alismalara esin kaynagi olabilen, iyi yonetilmis ve
tamamlanmis projeler olarak tanimlanmistir (Erasmus+ Project Results, nd). Calismada
projelerin ortaya koydugu yenilikgi ciktilar ele alinacagindan sadece ana eylem 2 yenilik icin is
birligi ve iyi uygulamalarin degisimi (KAZ2) projeleri dahil edilmistir. Analiz edilecek projelere
Avrupa Komisyonu'nun egitim, genglik ve spor alanlarinda kabul edilen projeler i¢in olusturdugu
veri tabani olan Erasmus+ Proje Sonuglar1 Platformu’ndan ulasilmistir. Analiz edilecek veriler bu
platformda her bir proje i¢in olusturulmus olan proje kiinyesi, 6zeti ve ciktilaridir.

Bildirinin amaci iyi uygulama 6rnegi ve basar: hikayesi rozeti almis projelerin dijital beceriler ve
yeni teknolojiler alanlarinda ne gibi yenilikler gelistirdiklerini, ortak noktalarini ve yenilikci
yonlerinin neler oldugunu ortaya koymaktir. Bu calismanin sonunda ele alinan projelerin yenilikgi
ciktilar1 incelenip derlenerek dijitallesme alaninda ne gibi yenilikler getirildigi tartisilacaktir. Bu
calismanin gelecek arastirmalara 151k tutmasinin yani sira yeni Erasmus+ programi déneminde
(2021-2027) basvuru yapacak kurumlara da rehber olmasi hedeflenmektedir.

Anahtar kelimeler: Erasmus+, dijital beceriler, iyi uygulama drnegi, basar1 hikayesi
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ABSTRACT

Erasmus+ program is the name of the grant program, which covers a 7-year period between 2014-
2020, and is open to participants of all ages, in the fields of education, youth and sports by the
European Union (EU). The grant program is implemented in 33 program countries, including 27
European Union member countries and 6 non-EU countries, and countries other than these
countries can be included in some sub-programs as partner countries. In the projects for which
grant applications are made within the scope of the program, it is expected that one or more of
the appropriate priority issues for this program period will be selected. These priority issues
address basic needs or issues across Europe at the relevant period. One of the main topics
addressed is "ICT - new technologies - digital skills".

In this study, 42 cooperation for innovation and the exchange of good practices (KA2) project that
were implemented between 2014-2020, completed, received the 'good practice example' and
'success story' badge, will be examined in terms of their outputs within the scope of the
aforementioned topic. "Success story" and "good practice example" are defined by the European
Commission as well-managed and completed projects that contribute to policy making, innovative
and can inspire other studies in program countries (Erasmus + Project Results, nd). Since the
innovative outputs of the projects will be discussed in the study, only the key action 2 cooperation
for innovation and the change of good practices (KA2) projects are included. The projects to be
analysed were reached from the Erasmus + Project Results Platform, the database created by the
European Commission for projects accepted in the fields of education, youth and sports. The data
to be analysed are the project identification, summary and outputs created for each project on this
platform.

The aim of the paper is to reveal the innovations, common points and innovative aspects of
projects that have received good practice example and success story badges in the fields of digital
skills and new technologies. At the end of this study, the innovative outputs of the projects will be
examined and compiled, and what kind of innovations have been brought in the field of
digitalization will be discussed. In addition to shedding light on future research, this study aims
to guide the institutions that will apply in the new Erasmus + program period (2021-2027).

Keywords: Erasmus+, digital skills, good practice example, success story
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GENCLERLE BIiRLIKTE DEGIiSiMi TASARLAMAK: LiSE AKADEMI ORNEGI
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Muhammed Kamil KARADENIZ
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ORCID ID: 0000-0003-0047-5236

OZET

Modern ¢agin gereklerine uyum saglamanin ve ¢agin gereklerine yon vermenin en énemli araci
olan genclerin degeri 21. ylizyillda daha da belirgin hale gelmistir. Hem sosyal devletin geregi hem
de yerel yonetimlerin halka i¢ ice olan iligkisi neticesinde de genclik calismalarina yénelim artmis
ve genglerin girisimcilik faaliyetlerinde etkin rol almasi {izerine destek programlari
olusturulmustur. Bu anlayisla Konya Biiyiiksehir Belediyesi biinyesinde Atabey Genclik projesi
kapsaminda Lise Akademi kurulmustur. Lise Akademi ve Sosyal Inovasyon Ajansi isbirlikteligi ile
de belirli amaclar dogrultusunda, Lise Akademi biinyesinde yer alacak Sosyal Inovasyon Sinifi
kurulmustur. Sosyal Inovasyon Sinifi, genglere girisimcilik, inovasyon, proje dongiisii dersleri ile
girisimcilik ve inovasyona dair siirdtriilebilir, yenilik¢i bakis a¢is1 kazandirmay1 hedeflemektedir.
Derslerin kazanimi neticesinde tam donanimli, gelisim ve yenilige acik, kendini ve yeniligi
yOnetebilen, 21. Yiizy1l yetkinliklerine sahip, lider ve girisimcilik ruhuna sahip genclik yetistirme
hedeflenmektedir. Calismanin gengleri yalnizca bu yetkinliklerle donatma amaci tasimayip,
onlarin kendilerini gerceklestirebilmeleri ve katma deger tretebilmeleri, istihdamda yeni alan
acabilmeleri i¢cin ekonomiden, politik alana bir¢ok noktada devinimi yiliksek gencglere temel
hedefler belirlenmistir. Politika gelistiricilerin genclik vurgusu ile Tiirkiye niifusunun
cogunlugunu olusturan kesimin desteklendikleri takdirde girisimcilik alaninda 6nci rol
oynabilecekleri isaret edilmektedir. Yenilik yonetimi siirecinde aktif rol alacak olan gencligin,
sorunlara ¢6ziim Uuretmede ve girisimcilik kiltliriinii gelistirme ve yayginlastirmada ve
baskalarina ilham olma noktalarinda gerekli sorumlulugu alacagi vurgulanmaktadir. Bu ¢alisma
ile gen¢ dostu sehir unvanina sahip Konya Biiyliksehir Belediyesi'nin Atabey Genglik Projesi
kapsaminda kurulan Lise Akademi ve biinyesinde yer alan Sosyal inovasyon sinifi ile ilgili
genglerin girisimcilik ve inovasyon kiiltiir(, kiiltiiriin yayginlastirilmasi adina yapilan faaliyetlerin
6lcim ve degerlendirilmesi yapilacaktir. Derslerin etki 6l¢ciimii 6grencilerin derse katilim istegi,
derslerdeki basarilari, siire¢ sonunda birikimlerinde ve istekliliklerinde meydana gelen
degisimlerle gerceklestirilecektir. Olcme ve degerlendirmeler dénem basindan dénem sonuna
kadar belirli periyot ve yontemlerle hem nitel hem nicel olarak hesaplanacaktir. Siirecin
baslangicindan sonuna kadar yasadig1 degisim kaydedilerek verilerin ceteris paribus olarak sade,
0z, yalin halleri siirec igerisinde ve tiimiinde ayr1 ayr1 ortaya konabilecektir. Bu sayede hep var
olan girisimcilik hareketi ve yenicagin gerekliligi olan inovasyonun gencler lizerindeki payi
Olcililmiis olacaktir.

Anahtar Kelimeler: Girisimcilik, Inovasyon, Genglik, Hizlandirici, Yetkinlik.
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ABSTRACT

The value of young people, who are the most important means of adapting to the requirements of
the modern age and directing the requirements of the age, has become even more evident in the
21st century. As a result of both the necessity of the social state and the intertwined relationship
of local governments with the public, the orientation to youth work has increased and support
programs have been created for young people to take an active role in entrepreneurial activities.
With this understanding, High School Academy was established within the scope of Atabey Youth
project within the scope of Konya Metropolitan Municipality. With the cooperation of the High
School Academy and the Social Innovation Agency, the Social Innovation Class, which will take
place within the High School Academy, has been established for certain purposes. The Social
Innovation Class aims to provide young people with a sustainable and innovative perspective on
entrepreneurship and innovation with courses on entrepreneurship, innovation and project cycle.
As aresult of the acquisition of the courses, it is aimed to raise youth who are fully equipped, open
to development and innovation, who can manage themselves and innovation, who have 21st
century competencies, who have a leader and entrepreneurial spirit. The aim of the study is not
only to equip young people with these competencies, but also to enable them to realize
themselves, produce added value, and open new fields in employment. With the youth emphasis
of policy makers, it is pointed out that if the majority of the population of Turkey is supported,
they can play a pioneering role in the field of entrepreneurship. It is emphasized that the youth,
who will take an active role in the innovation management process, will take the necessary
responsibility in producing solutions to problems, developing and disseminating the
entrepreneurship culture and inspiring others. With this study, the measurement and evaluation
of the activities carried out in order to disseminate the entrepreneurship and innovation culture
of young people and the Social Innovation class within the High School Academy established
within the scope of Atabey Youth Project of Konya Metropolitan Municipality, which has the title
of youth-friendly city, will be made. The measurement of the impact of the courses will be carried
out by the students’ willingness to attend the course, their success in the courses, and the changes
in their knowledge and willingness at the end of the process. Measurements and evaluations will
be calculated both qualitatively and quantitatively with certain periods and methods from the
beginning of the semester to the end of the semester. By recording the change experienced from
the beginning to the end of the process, the plain, concise and simple states of the data as ceteris
paribus will be revealed separately in the process and in the whole. In this way, the share of the
ever-present entrepreneurial movement and innovation, which is the necessity of the new age, on
young people will be measured.

Keywords: Entrepreneurship, Innovation, Youth, Accelerator, Competence.
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YENI EKONOMI VE BOLGESEL KALKINMA: YARATICI SINIF EKSENLI BiR
DEGERLENDIRME

Mustafa GOMLEKSIZ
Necmettin Erbakan Universitesi, mgomleksiz@erbakan.edu.tr

OZET

Kiiresel anlamda hiikiim siiren yeni ekonomik diizende bolgesel gelismislik farklarinin
azaltilmasi, degisen rekabet kosullarina uyumla iliskilendirilmektedir. Biiylime literatiirtinde,
rekabet giiciiniin iiretim girdilerine dayali bazi avantajlardan ziyade inovasyona yonelik cabalarla
elde edilebilecegini iliskin hakim bir goriis s6z konusudur. Diger taraftan, iktisadi alanda
mekanizasyon ve Kkitle tipi iretim temelli siirecin yerini giderek insan faktoriine yogun sekilde
vurgu yapan bir anlayisa biraktigi goriilmektedir. Glinlimiizde, ekonomik olarak basarili bolgeler
ve sehirlerin dusiik tiretim maliyetlerine dayali rekabetci tistiinliikleri olmamasina karsilik, katma
degeri yliksek ekonomik faaliyetlerin odagindaki kalifiye isgiiciine yogun sekilde ev sahipligi
yaparken, inovasyon odakli birer cazibe merkezi haline gelmislerdir. Diisiik ekonomik
performansa sahip bolge ve sehirlerin ise cogunlukla nitelikli insan sermayesine konu olan bir dis
gocle karsi karsiya olduklar1 sdylenebilir. Bu baglamda, yaratici sinif teorisi; inovasyonun asil
siiriikleyicisinin yaratici bireyler oldugunun ve siirdiiriilebilir iktisadi biiyiime icin bu bireylerin
bolgeler ve sehirlere ¢ekilmesi gerektiginin altini ¢izmektedir. Teori kapsaminda, ortak yasam
tarzlar1 ve katildiklar1 faaliyetlerin benzerlikleri itibariyla yaratici kesim bir sinif 6zelligini
tasimaktayken, bu sinifin mensuplari cografi olarak mobildirler. Yaratici sinifa mensup bireyler is
ve yasam yeri tercihlerini endistriler ve firmalardan bagimsiz olarak yapmakta ve belirli
bolgelerde kiimelenme egilimindedirler. Yaratici sinif mensuplarini bir bolgeye ceken faktorler
ise daha ¢ok is piyasasti ile ilgisi olmayan, maliyet dis1 faktorlerdir. Dolayisiyla teori, nitelikli isgiict
hareketliliklerinde ekonomik/sert faktorlerden ziyade tolerans, disa aciklik, sosyal ve kiiltiirel
olanaklar, ulasim ag1 gibi ekonomik olmayan/soft unsurlar1 dikkate almaktadir.

Bu ¢calisma, yeni ekonomide bolgesel kalkinmaya yonelik alternatif arayislara, yaratici sinif eksenli
bir degerlendirme ile katki saglamayir amaglamaktadir. Calismada, yaratict sinif teorisinin
temelleri ve dinamiklerinin yani sira diinya ve Tiirkiye’de teoriye kanit olarak nitelendirilebilecek
bazi giincel bulgulara yer verilmektedir. Ayrica, teoriyle baglantili olarak bir bolge veya sehrin
ekonomik kalkinmasini karakterize etmek tlizere ileri siiriilen 3T (Yetenek, Teknoloji, Tolerans)
modeli irdelenmektedir. Bu baglamda, organizasyonlar, sehirler, bolgeler ve tilkeler i¢in yaratici
cagda rekabet etmek ve gelismek icin gerekli olan unsurlar tartisilirken, bu unsurlara iliskin
benimsenecek stratejilerin kapsami hakkinda genel bir degerlendirmeye yer verilmektedir.

Anahtar Kelimeler: Bolgesel Kalkinma, Yeni Ekonomi, Yaratici Sinif, Beseri Sermaye.
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ABSTRACT

In the new global economic order, the reduction of regional development disparities is associated
with adaptation to changing competitive conditions. In the growth literature, there is a dominant
view that competitiveness can be achieved through efforts towards innovation rather than some
advantages based on production inputs. Besides, it is seen that the production processes based on
mechanization and mass-type has gradually left its place to an understanding that emphasizes the
human factor. Today, despite the fact that economically successful regions and cities do not have
competitive advantages based on low production costs, they intensively host the skilled labor
force at the center of economic activities with high added value and become innovation-oriented
centers of attraction. However, it can be said that regions and cities with low economic
performance are mostly faced with an external migration, which is the subject of qualified human
capital. In this regard, creative class theory underlines that the main driver of innovation is
creative individuals and that these individuals should be attracted to regions and cities for a
sustainable economic growth. The theory refers that the creative individuals have the
characteristic of being a class in terms of their common lifestyles and the similarities of the
activities they participate in, while the members of this class are geographically mobile.
Individuals belonging to the creative class make their work and living place preferences
independently of industries and companies and tend to cluster in certain regions. The factors that
attract creative class members to a region are mostly linked with non-economic factors that have
nothing to do with the labor markets. Therefore, the theory considers soft factors such as
tolerance, openness, social and cultural opportunities, transportation network rather than hard
factors in skilled labor mobility.

This study aims to contribute to the current efforts for regional development in the new economy
through a creative class-oriented assessment. The study investigates the foundations and
dynamics of the creative class theory, as well as some current findings in the world and in Turkey
that can be qualified as evidence for the theory. Regarding to the theory, the 3T (Talent,
Technology, Tolerance) model, which is put forward to characterize the economic development
of a region or city, is also examined. In this context, the elements necessary for organizations,
cities, regions and countries to compete and develop in the creative age are discussed, while a
general assessment is given about the scope of the strategies to be adopted regarding these
elements.

Keywords: Regional development, new economy, creative class, human capital
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OZET

Glnlmizde plastikler modern yasamin ayrilmaz bir parcasi haline gelmis ve yasadigimiz ¢agin
‘plastik cagl’ adin1 almasina neden olmustur. Ticari olarak kullanilmakta olan polimerler, dogal
gaz ve petrol gibi tiikenebilen dogal kaynaklarin yaklasik olarak %5’inin kullanilmasi ile elde
edilmektedirler. Bu polimerlerin biiyiik kismi1 olduk¢a dayanikl bir yapiya sahip olduklarindan,
uzun bir siire dogada bozunmadan kalabilmekte ve kullanilmayan plastikler, diinyamizda atik
sorunu acisindan tehlike olusturmaktadirlar. Yilda yaklasik 5 milyar ton plastigin, okyanusa
karistig1 hesaplanmis ve bu rakamin bir saatte yaklasik olarak 600 kg plastige karsilik geldigi
hesaplanmistir. Plastik posetler ele alindiginda, yilda yaklasik olarak 1 trilyon polietilen (PE)
poset harcanmaktadir. Kiitle olarak 4 milyar tona karsilik gelen bu miktarin, toplam plastik
kullaniminin %2’sini kapsadig1 bilinmektedir. Bu tiir kullanim sonucu ortaya ¢ikan atiklarin geri
donlisimi ise bolgeden bolgeye degisebilmektedir. Geri ddniistiiriilemeyen polimerler; enerji
elde etmek icin yakilmakta, depolanmakta ya da ¢O6p olarak dogrudan dogal cevreye
birakilmaktadir. Polietilen (PE), polipropilen (PP) ve polistiren (PS) gibi dogaya birakilmakta olan
polimerler, suya karisabilmektedir. Ekolojik acidan bu derecede zarar veren plastik kullaniminin
yerine dogal slire¢ icerisinde meydana getirilen, dogal ortamda bulunan mikroorganizmalar
tarafindan pargalandiginda, ¢evresel kirlilige sebebiyet vermeyecek sekilde bilesenlerine ayrisan
biyopolimerler baska bir deyisle yesil polimerler ilgi odagi olmustur. Bu calismada atik
olusumuna farkl bir bakis ac¢is1 kazandiran biyopolimerlerin aslinda ¢ok da eski olmayan tarihsel
gelismelerdeki degisimi incelenmistir.

Biyopolimerler, seker, misir ve patates gibi protein, lipit ve polisakkaritleri iceren yenilenebilir
kaynaklardan ya da bazi mikroorganizmalardan, alglerden ve mantarlardan iiretilmektedirler.
Biyopolimer Uretimi giinden giine ilerlemektedir. Sonu¢ olarak tiim Avrupa’nin 2001 yilinda
biyolojik olarak birbirinden ayrilan plastik tiiketimi 20.000 ton olmasina ragmen, 2003 yilinda bu
deger 40.000 ton oldugu bilinmektedir. Bu deger biyopolimer iiretim alaninin giderek
biiylidiigiinii gostermektedir.

Biyopolimerlerin éncelikli kullanim alanlar1 medikal ve gida sektérleridir. Ingiltere, Hollanda ve
Italya biyo ambalajlar iiretiminde 6ncelikli iilkelerdendir. Biyopolimerle ilgili yapilan iiretim
sektorlerindeki arastirmaya gore; biyopolimerlerin 2020 yilinda biyopolimerlerin plastik iiretim
sektoriiniin %25-30'unu olusturacagini belirtmistir. 2007 yilinda degeri 1 milyar $ olan
biyopolimer plastik sanayisinin 2020 yilinda 10 milyar $ degerinde olacagl ongoriilmektedir.
Glintimiizde 500 olan biyopolimer isletmesinin 2020 yilinda 5000’e ¢ikacagi tahmin edilmektedir.

Anahtar Kelimeler: Yesil polimer, atik, inovasyon
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WASTE INNOVATION IN THE PLASTIC AGE: GREEN POLYMERS
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ABSTRACT

Today, plastics have become an integral part of modern life and have caused the age we live in to
be called the 'plastic age'. Commercially used polymers are obtained by using approximately 5%
of exhaustible natural resources such as natural gas and oil. Since most of these polymers have a
very durable structure, they can remain in nature for a long time without decomposition and
unused plastics pose a danger in terms of waste problem in our world. It has been calculated that
approximately 5 billion tons of plastic enters the ocean annually, and this figure corresponds to
approximately 600 kg of plastic per hour. When plastic bags are considered, approximately 1
trillion polyethylene (PE) bags are spent annually. It is known that this amount, which
corresponds to 4 billion tons in mass, covers 2% of the total plastic use. The recycling of wastes
resulting from such use may vary from region to region. Non-recyclable polymers; In order to
obtain energy, it is burned, stored or released directly into the natural environment as garbage.
Polymers released to nature such as polyethylene (PE), polypropylene (PP) and polystyrene (PS)
can be mixed with water. Biopolymers, in other words, green polymers, which are formed in the
natural process and decompose into their components in a way that does not cause environmental
pollution, when they are decomposed by microorganisms in the natural environment, have been
the focus of attention, instead of the use of plastic that is ecologically damaging to this extent. In
this study, the change of biopolymers, which gives a different perspective to waste generation, in
historical developments, which is not very old, has been examined.

Biopolymers are produced from renewable resources containing protein, lipids and
polysaccharides such as sugar, corn and potatoes, or from certain microorganisms, algae and
fungi. Biopolymer production is progressing day by day. As a result, although the consumption of
biologically separated plastics in all of Europe in 2001 was 20,000 tons, it is known that this value
was 40,000 tons in 2003. This value shows that the biopolymer production area is growing
gradually.

The primary usage areas of biopolymers are the medical and food sectors. England, the
Netherlands and Italy are among the priority countries in the production of biopackages.
According to the research in the production sectors related to biopolymer; He stated that
biopolymers will constitute 25-30% of the plastic production sector in 2020. The value of the
biopolymer plastics industry, which was $1 billion in 2007, is predicted to be worth $10 billion in
2020. It is estimated that the biopolymer enterprises, which are 500 today, will increase to 5000
in 2020.

Keywords: Green polymer, waste, innovation
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TURKIYE'DE AKIL OYUNLARI TASARIMI: TURK STRATE]i OYUNU
TOYGENS

Hatice AVSAR

OZET

Yasamda bilimsel diisiinmenin ve matematik becerilerinin artisi icin akil ytiriitme, mantik kurma,
problem kurma-¢6zme ve strateji gelistirme gibi diisiince eylemlerine egitimimizde yer
vermeliyiz. Bilgi cagi ile ifade edilen bu donemde bir tilkenin gelismesi icin basarinin 6tesinde ve
bu diisiinme eylemleriyle beraber inovatif diisiinmenin de gerceklesmesi beklenmektedir.
Inovatif diisiinme, hafiza egitimi ve bilgi edinimi dogrultusunda yiiksek hayal giiciiyle diisiinceleri
tasarlamanin sonucunda gerceklesmektedir. Ayrica bu kavram; 6grenme, bilgi liretme ve bilgi
isleme baglaminda bilissel glicle de baglantilidir. Bu bilissel gli¢ Yalcinkaya ve Ay Yalcinkaya'ya
(2016, s.2243) gore “Cocuklukta baslayip yetiskinlikte artirilabilir.” Bu giiciin saglanmasi i¢in akil
ylriitme giiciinlin olusmasina olanak saglayan akil-zekd oyunlarinin énemi biiyiiktiir. Akil-zeka
oyunlarindaki rasyonellik, rekabet ve strateji gelistirme; inovatif diisiinme eyleminin
gerceklesmesi i¢in bireyde var olmasi gereken kavramlardir. Yiiksek hayal giiciine sahip, yenilik¢i
bireylerin akil-zeka oyununu tasarlayabilmesi icin de bilissel giice sahip olmas1 gerekmektedir.
Tirkiye’de tasarlanan akil-zekd oyunlarinin toplumdaki yerlerini gelistirmek icin inovatif
disiinebilen bireylere ihtiya¢ duyulmaktadir. Degisimin hizli yasandigi bu dénemde vakit
kaybetmeden tasarimci bir Tiirkiye icin ve bu tasarilar1 gelecege dogru yol aldirmak i¢in yapilan
yenilikleri degerli gormek 6n kosuldur.

Yenilik¢i bir iilke ve bu yeniliklerin siirdiiriilebilmesi i¢in Turk strateji oyunu Toygens’ in
tasarimini gergeklestirip, tim marka ¢alismalarini hazirlamis bulunmaktayim. Marka isim tescil
hakkiyla birlikte Faydali Model Patentini de alarak bu dénemin yenilik siirecine bir 6gretmen
olarak katkida bulunmanin gerekliligi kanaatindeyim. Bu alanda yabanc iilkelerin tasarlamis
oldugu oyunlardan 6te Tiirk milletinin de farkli oyunlar tasarlayip gelistirmesi, zihnimizde farkl
tasar1 konularinin da baglantilarini olusturacaktir. Tirk kiiltiiriinde, sporlarin ve oyunlarin yeri
oldukga biiyiiktiir. Bu kiiltliriin devamliligy, birlik ve beraberligi artiracagindan, geleneksel halk
oyunlarinin yaninda yeni icatlarla kultiiriimiize katkida bulunmak Tiirk giiciinii diinyaya
yansitmak icin 6nemli bir yere sahiptir.

Toygens; hem cocuklarda hem de yetiskinlerde planlama, mantik yiiriitme, sira dis1 diisiinme,
dikkat, konsantrasyon ve hafiza alanlarinda gelisimi saglayan iki kisilik strateji oyunu olup karar
verme siirecinde sabir, birka¢ hamle ile ileriyi géorme acgisindan planlama, rekabet etme
duygusuyla yenilgiyi hazmetme gibi duygu gelisimini ve sira dis1 diisiinme becerisini gelistiren
zihinsel performansi artirmaya yonelik strateji oyunudur. Oyuncu kazanmak i¢in ¢esitli stratejik
deneyimlerde bulunarak bakis ac¢isini genisletip farkli hamleler yapabilecek diizeye erisecektir.
Oyun her oynandiginda hamlelerdeki cesitlilik artacak ve strateji gelistirmeye yonelik egilimler
artacaktir. Sira disi disiinme becerisini gelistiren bu strateji oyunu zihinsel performansi
artirmaya yoneliktir.

Anahtar Kelimeler: Toygens, Akil Oyunlari, Yenilik, Tasarim.
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MIND GAME DESIGN IN TURKEY: TURKISH STRATEGY GAME TOYGENS

Hatice AVSAR

ABSTRACT

In order to increase scientific thinking and mathematical skills in life, we should include thinking
actions such as reasoning, problem solving and strategy development in our education. In this
period, which is expressed as the knowledge era, it is expected that innovative thinking will be
realized with these thinking actions for the development of a country. Innovative thinking is the
result of designing thoughts with high imagination in accordance with memory training and
knowledge acquisition. In addition, this concept also correlates with cognitive power in the
context of learning, knowledge generation and information processing. According to Yalginkaya
and Ay Yalcinkaya (2016, s. 2243), this cognitive “strength can start in childhood and be increased
with adulthood.” In order to provide this strength, mind-intelligence games that allow the
formation of power of reasoning are of great importance. Rationality, competition and strategy
development in mind-intelligence games are the concepts that must exist in the individual in order
for the act of innovative thinking to take place. Innovative individuals with high imagination must
have cognitive strength in order to design the mind-intelligence game. To improve their place of
mind-intelligence games designed in Turkey, there is in need of individuals who can think
innovative. In this period of rapid change took place, immediately, for a designer Turkey and to
head towards to future, seeing the innovations valuable is precondition.

For an innovative country and sustaining these innovations, I have designed the Turkish strategy
game Toygens and prepared all branding. By obtaining the Utility Model Patent along with the
trademark name registration right, I am of opinion that it is necessary to contribute to the
innovation process of this period as a teacher. In this area, beyond the games designed by foreign
countries, the Turkish nation's design and development of different games will create the
connections of different design subjects in our minds. Sports and games have a great importance
in Turkish culture. Since the continuity of this culture will increase unity and solidarity, it is
important to contribute to our culture with new inventions as well as traditional folk dances to
reflect the Turkish power to the world.

Toygens is a two-person strategy game that provides development in the areas of planning,
reasoning, extraordinary thinking, attention, concentration and memory in both children and
adults, and it helps to develop emotions such as patience in the decision-making process, planning
in terms of looking ahead with a few moves, digesting defeat with a sense of competition. It is a
strategy game to increase mental performance that develops and extraordinary thinking skills.
The player will reach a level where she/he can expand her/his perspective and make different
moves by making various strategic experiences to win. Each time the game is played, the variety
of moves and the tendency towards strategy development will increase. This strategy game, which
develops extraordinary thinking skills, is aimed at increasing mental performance.

Keywords: Toygens, Mind Games, innovation, The Design.
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INOVASYON PLATFORMLARINDA FiKiRLERIN ANALIiZi: ARAS
YONTEMI iLE COVID19 PROJELERININ DEGERLENDIRILMESi

Ahmet CUBUKCU

Necmettin Erbakan Universitesi, acubukZ@gmail.com

Ozlem ARAKCAY!
KTO Karatay Universitesi, ozlemm.akarcay7@gmail.com

Esra YASAR BOZ
KTO Karatay Universitesi, esrayasaarr@gmail.com

OZET

Inovasyon yarigsmalarinin diizenlenebildigi inovasyon platformlarinda isletmelerin ihtiyac ve
gereksinimlerine iliskin fikirler toplanir, olgunlastirihir ve degerlendirilir. Bu degerlendirme
siireci sonunda uygulanmaya alinacak en iyi proje fikirleri sec¢ilmis olur. Yakin zamanda
innoCentrum altyapist ile kurulan Tiirkiye Covid19 Ortak Akil Platformu (TRC190AP) ile
girisimcilerden Covid19’un getirmis oldugu sektdrel problemlere iliskin yenilikci proje fikirleri
toplanmis ve Agirliklandirilmis Toplam Yontemi (ATY) ile en iyi projeler secilmistir.

Inovasyon platformlarinda inovasyon profesyonelleri ve karar vericiler genellikle derecelendirme
(rating) ve siralama (ranking) gibi basit yontemler kullanmaktadir. TRC190AP ile fikirlerin
degerlendirilme asamasinda bir Cok Kriterli Karar Verme (CKKV) yontemi olan ATY sec¢ilmistir.
Bununla birlikte 2010 yilinda literatiire kazandirilmis olan Aras yontemi, diger bir CKKV yontemi
olup ideal alternatife gore oransal benzerligin olusturuldugu kullanish bir yontemdir. Bu nedenle
yoOneticiler tarafindan son zamanlarda oldukca dikkat cekmektedir. Bu calismada ARAS y6ntemi
ile TRC190AP proje fikirleri tekrar degerlendirilmeye tabi tutulmus, bulgular ATY ile kiyaslanarak
analiz ve degerlendirilmelere gidilmistir.

Anahtar Kelimeler: Acik Inovasyon, Aras Yontemi, Agirliklandirilmis Toplam Yéntemi, Fikirlerin
Degerlendirilmesi, Cok Kriterli Karar Verme
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ANALYSIS OF IDEAS IN INNOVATION PLATFORMS: EVALUATION OF
COVID19 PROJECTS WITH THE ARAS METHOD

Ahmet CUBUKCU
Necmettin Erbakan University, acubukZ? @gmail.com

Ozlem ARAKCAY?
KTO Karatay University, ozlemm.akarcay7 @gmail.com

Esra YASAR BOZ
KTO Karatay University, esrayasaarr@gmail.com

ABSTRACT

On innovation platforms where innovation contests can be held, ideas regarding the needs and
requirements of businesses are collected, matured, and evaluated. At the end of this evaluation
process, best project ideas to be put into implementation are selected. With the Turkey Covid19
Crowd Wisdom Platform (TRC19CWP), which was recently established with the innoCentrum
infrastructure, innovative project ideas related to the sectoral problems brought by Covid19 were
gathered from entrepreneurs and the best projects were selected by the Weighted Sum Method
(WSM).

In innovation platforms, innovation professionals and decision makers often use simple methods
such as rating and ranking. At the stage of evaluating the ideas with TRC19CWP , WSM, a Multiple
Criteria Decision Making (MCDM) method, was chosen. However, the Aras method, which was
introduced to the literature in 2010, is another MCDM method and it is a useful method that
creates a proportional similarity to the ideal alternative. For this reason, it has been attracting a
lot of attention recently by the managers. In this study, the TRC19CWP project ideas were
reevaluated with the ARAS method, the findings were compared with the WSM and the analysis
and evaluation were made.

Keywords: Open Innovation, Aras Method, Weighted Sum Method, Idea Evaluation, Multiple
Criteria Decision Making
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SINIF VE SOSYAL BiLGILER OGRETMEN ADAYLARININ GiRiSIMCILIK VE
YAPILANDIRMACI OGRENME INANC DUZEYLERI ARASINDAKI
ILISKININ INCELENMESI
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OZET

Girisimcilik yirmi birinci yiizyilda bireylerin sahip olmasi istenen becerilerden biridir. Ozellikle Avrupa Birligi egitim
raporlarinda girisimcilik ve girisimcilik egitimi lizerinde 6nemle durulmaktadir. Bu raporlarda girisimcilik egitiminin
okuléncesinden yiiksekogretime kadar verilmesi gerektigi ifade edilmektedir. Girisimcilik egitimi ile ilgili calismalarda
ise girisimcilik egitiminde aktif 6grenme yontemlerinin kullanilmasi ile ilgili gorisler ileri siiriilmektedir. Aktif
dgrenmede 6grenmenin merkezinde 6grenci vardir. Ogrencinin égrenme siirecinde etkin olmasi, bu sayede bilgiyi
yapilandirmasi beklenir. Dolayisiyla aktif 6grenmenin temeli yapilandirmaciliga dayanir. Bu baglamda girisimcilik
egitimi verecek dgretmenlerin ve 6gretmen adaylarinin yapilandirmaciligin 6grenme ve 6gretimdeki yerine iligkin
sahip olduklar1 diisiince ve inanglar 6nem kazanmaktadir. Bu noktadan hareketle bu arastirmada girisimcilik dersi
almis sinif ve sosyal bilgiler 6gretmenligi boliimlerinde 6grenim goéren égretmen adaylarinin yapilandirmaci 6grenme
inanci ve girisimcilik diizeylerindeki fark ile girisimcilik ve yapilandirmaci 6grenme inang diizeyleri arasindaki iliskinin
incelenmesi amaglanmistir.iliskisel tarama modelindeki arastirmanin ¢alisma grubunu girisimcilik dersi alan 2019-
2020 egitim-6gretim yilinda Necmettin Erbakan Universitesi Ahmet Kelesoglu Egitim Fakiiltesi sinif ve sosyal bilgiler
o0gretmenligi bollimiinde okuyan 175 6gretmen aday1 olusturmustur. Arastirmada veri toplama araci olarak Deveci ve
Cepni (2015) tarafindan gelistirilen 6gretmen adaylarina yonelik girisimcilik 6l¢egi ile Erdem ve Arkiin Kocadere
(2015) tarafindan gelistirilen yapilandirmaci 6grenme inang dlgegi kullanilmistir. Sinif ve sosyal bilgiler 6gretmenligi
béliimlerinde 6grenim goéren Ogretmen adaylari arasindaki yapilandirmaci 6égrenme inanci ve girisimcilik
diizeylerindeki farkhiliklar bagimsiz gruplar t testi analiziyle incelenmistir. Yapilandirmaci 6grenme inanciyla
girisimcilik arasindaki iligki ise ¢oklu regresyon analiziyle incelenmistir. Sinif ve sosyal bilgiler 6gretmen adaylarinin
yapilandirmaci dgrenme inang diizeylerinde manidar bir farklilik olmadig1 belirlenmistir. Sinif ve sosyal bilgiler
o0gretmenligi boliimlerinde 6grenim goéren 6gretmen adaylarinin yapilandirmaci 6grenme inang diizeylerindeki
siniflama Erdem ve Arkiin-Kocadere’'nin (2015) 6nerdigi formiille gerceklestirilmistir. Bu siniflamaya gére 6grencilerin
% 11.4’ti yapilandirmaci 6grenme inanci diisiik diizeyde, % 86.6’sinin yapilandirmaci 6grenme inanci orta diizeydedir.
Sinif ve sosyal bilgiler 6gretmen adaylarinin girisimcilik alt boyutlarindan risk alma, firsatlar1 gérme, kendine giiven
,duygusal zeka ,ve yenilikci olma diizeylerinde manidar bir farklilik olmadig1 goriilmiistiir. Yapilandirmaci 6grenme
inanci ile girisimcilik alt boyutlar1 arasinda ise orta diizeyde manidar iliskilerin oldugu belirlenmistir.Girisimcilik dersi
alan siifve sosyal bilgiler 6gretmen adaylarinin yapilandirmaci 6grenme inang diizeylerinin birbirlerine benzer oldugu
ifade edilebilir. Sinif 6gretmenligi ve sosyal bilgiler 6gretmenliginde 6grenim géren égrencilerin girisimcilik dlgegi alt
boyutlar1 olan risk alma, firsatlar1 gérme, kendine giiven, duygusal zeka ve yenilik¢i olma diizeyleri agisindan
birbirlerine benzer oldugu dile getirilebilir. Regresyon analizi sonucunda girisimcilik 6lcegi alt boyutlar1 olan
degiskenler yapilandirmaci 6grenme inancinin varyansinin % 39’unu agiklamigtir. Ozellikle ele alinan degiskenlerden;
kendine giiven ve duygusal zeka ile yapilandirmaci 6grenme inang dlgegi arasinda anlaml bir iliski bulunmustur.
Kendine giiven ve duygusal zeka puanlarindaki artis yapilandirmaci 6grenme inang puanlarindaki artisi yordamaktadir.
Sonug olarak kendine giliven ve duygusal zeka yapilandirmaci 6grenme inanci iizerinde 6nemli bir yordayicidir.

Anahtar Kelimeler: Girisimcilik,Yapilandirmaci Ogrenme, Sinif Ogretmeni Aday1, Sosyal Bilgiler Ogretmeni Aday:
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ABSTRACT

Entrepreneurship is one of the skills individuals are required to have in the twenty-first century. Especially in European
Union education reports, entrepreneurship and entrepreneurship education are emphasized. In these reports, it is
stated that entrepreneurship education should be provided from pre-school to higher education. In studies conducted
on entrepreneurship education, opinions about the use of active learning methods in entrepreneurship education are
put forward. Within active learning, the student is at the center of learning. The student is expected to be active in the
learning process, thus structuring the knowledge. Therefore, active learning is based on constructivism. In this context,
the thoughts and beliefs about the place of constructivism in learning and teaching of teachers and teacher candidates
who will teach entrepreneurship gain importance. From this point of view, this study aimed to examine the relationship
between the differences in constructivist learning beliefs and entrepreneurship levels of pre-service teachers who have
taken entrepreneurship courses in classroom and social studies teaching departments and their entrepreneurship and
constructivist learning belief levels.

The study group of the research that was conducted in correlational survey model consists of 175 teacher candidates,
who were studying at the department of classroom and social studies teaching at Necmettin Erbakan University Ahmet
Kelesoglu Faculty of Education in the 2019-2020 academic year, and who took entrepreneurship course. The
entrepreneurship scale developed by Deveci and Cepni (2015) and the constructivist learning belief scale developed by
Erdem and Arkiin Kocadere (2015) were used as the data collection tools in the study. The differences between
constructivist learning beliefs and entrepreneurship levels among candidate teachers studying in primary and social
studies teaching departments were analyzed by independent groups t-test. The relationship between constructivist
learning beliefs and entrepreneurship was analyzed using multiple regression analysis. It was determined that there
was no significant difference between constructivist learning belief levels of classroom and social studies teacher
candidates. The classification in the constructivist learning belief levels of candidate teachers studying in primary and
social studies teaching departments was carried out with the formula suggested by Erdem and Arkiin-Kocadere (2015).
According to this classification, 11.4% of the students have a low level of constructivist learning beliefs and 86.6% of
them have a moderate level of constructivist learning beliefs. It was observed that there was no significant difference
in the level of risk taking, seeing opportunities, self-confidence, emotional intelligence, and being innovative, among the
entrepreneurship sub-dimensions of classroom and social studies teacher candidates. It has been determined that there
are moderately significant relationships between the constructivist learning beliefs and entrepreneurship sub-
dimensions. It can be argued that the constructivist learning belief levels of the classroom and social studies teacher
candidates taking the entrepreneurship course are similar to each other. It can also be argued that students studying in
primary school and social studies teaching are similar to each other in terms of entrepreneurship scale sub-dimensions
of risk taking, seeing opportunities, self-confidence, emotional intelligence, and being innovative. As a result of the
regression analysis, variables that are sub-dimensions of the entrepreneurship scale explained 39% of the variance of
constructivist learning belief. Especially among the variables considered, a significant relationship was found between
self-confidence and emotional intelligence and the constructivist learning belief scale. An increase in self-confidence
and emotional intelligence scores predicts the increase in constructivist learning belief scores. In conclusion, self-
confidence and emotional intelligence are important predictors of constructivist learning beliefs.

Keywords: Entrepreneurship, Constructivist Learning, Classroom Teacher Candidate, Social Studies Teacher Candidate
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OZET

Yeni bir kavram olarak karsimiza cikan dijitallesme; toplum, ekonomi, siyasi ve kiiltiirel
konularda onemli etkiler olusturmustur. Dijitallesme ile ilgili stirecte, 1990 yillarin sonlarina
dogru Web1l.0 teknolojisi yerini Web 2.0 teknolojisine birakmaya baslamistir. Web 2.0
teknolojileri arama motorlari ve web odakli icerik iiretimine katki saglamistir. Dijitallesmenin bir
sonucu olarak yeni medya ortaya c¢ikmistir. Yeni medya, bilgisayarlarin islem giiciinden
faydalanilmadan kullanilamayacak olan ortamlari, araglar1 ifade etmek amaciyla kullanilan bir
kavramdir. Geleneksel medya ya da eski medya olarak isimlendirilen kanallar ise yazili ve gorsel
basin araglari olan televizyon, radyo, gazete ve dergi olarak gosterilebilir. Yani kagida basilan kitle
iletisim araglaridir. Olaylar ve haberler bu kanallar kullanilarak insanlara, kitlelere ulastirilir.
Kitlelere ulastirilmasi sebebiyle de “kitle iletisim araglar1” olarak isimlendirilmislerdir. Yeni
medya kavraminda tiiketici konumunda olan insanlar artik tlreten konumuna gelmistir.
Kullanicinin etkilesime girmesine olanak saglar. Yeni medyay1 geleneksel medyadan ayiran belki
de en 6nemli ikinci 6zelliktir bu. Geleneksel medyada iireten ve tiiketen keskin cizgilerle bellidir
fakat yeni medyada bu ¢izgiler ortadan kalkmistir. Yeni medyay1 gelenekselden ayiran en énemli
ozelligi de bildigimiz iizere dijital olmasidir.

Glinlimiizde “akilli cihazlar” seklinde isimlendirilen tim araclar yeni medya araclar1 olarak
gosterilebilir. Bu araglarin i¢ine bilgisayarlar, akilli telefonlar, tabletler, interaktif televizyonlar
hatta buzdolabi, ¢amasir makinesi vb. bile dahil edilebilir. Ciinkii bu cihazlarin tamam
kullanicilarin miidahalesine olanak saglar.

Bu iki medya kavraminin dijitallik ve etkilesim imkanindan baska farklari da vardir;

Teknolojinin gelismesiyle ve dijitallesmenin hayatlarimiza girmesiyle yer-zaman gozetmeksizin
bilgiye ulasmak; bilgiyi liretmek kolay ve de 6zgiir hale gelmistir.

Asenkron terimi hayatimiza girmistir. Ornek verecek olursak; geleneksel medyada bir hafta ya da
bir ay 6nceki yazili bir gazete haberine ulasmak zor hatta miimkiin olmazken yeni medyayla
birlikte asenkron bir sekilde istenilene ulasmak daha kolay hale gelmistir.

Yiiz yiize iletisimin disinda baska iletisim olanaklari da sunmustur bize yeni medya. (Chat odalari,
yorum birakma imkani ve kitle iletisimi).

Bu ornekler ¢ogaltilabilir elbette fakat kavranmasi gereken nokta siirekli devinim ve gelisim
icerisinde oldugumuz gercegidir. Gelecekte belki de yeni medya terimi de eskide kalacaktir.

Anahtar Kelimeler: Dijitallesme, yeni medya, geleneksel medya
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ABSTRACT

Digitalization as a new concept; It has had significant effects on society, economy, political and
cultural issues. In the process of digitalization, Web 1.0 technology began to give way to Web 2.0
technology towards the end of the 1990s. Web 2.0 technologies have contributed to the
production of search engines and web-oriented content. New media has emerged as a result of
digitization. New media is a concept used to express the environments and tools that cannot be
used without making use of the processing power of computers. The channels called traditional
media or old media can be shown as television, radio, newspaper and magazine, which are written
and visual media. In other words, they are mass media printed on paper. Events and news are
conveyed to people and masses by using these channels. They are also called “mass media”
because of their delivery to the masses. In the concept of new media, people who are in the
position of consumers have now become producers. It allows the user to interact. This is perhaps
the second most important feature that distinguishes new media from traditional media.
Producing and consuming in traditional media is evident with sharp lines, but these lines have
disappeared in new media. The most important feature that distinguishes the new media from the
traditional is that it is digital as we know. Today, all the tools called “smart devices” can be shown
as new media tools. These tools include computers, smartphones, tablets, interactive televisions,
even refrigerators, washing machines, etc. can even be included. Because all of these devices allow
users to intervene. These two media concepts also have differences other than digitality and
interaction possibility;

With the development of technology and the introduction of digitalization into our lives, reaching
information regardless of time and place; producing knowledge has become easy and free.

The term asynchronous has entered our lives. For example; While it was not difficult or even
possible to reach a written newspaper report a week or a month ago in traditional media, it has
become easier to reach what is desired asynchronously with the new media. Apart from face-to-
face communication, the new media has also offered us other communication opportunities. (Chat
rooms, possibility to leave comments and mass communication).

These examples can be multiplied, of course, but the point to be grasped is the fact that we are in
constant motion and development. In the future, perhaps the term new media will be obsolete.

Keywords: Digitization, new media, traditional media
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OZET

Girisimcilik, bireylerin ve kurumlarin, is yasamindaki firsatlar1 gérmesi, degerlendirmesi, hayata
gecirmesi, yenilik pesinde kosmasi1 ve gerektiginde kendi pazarini da yaratan girisim
faaliyetleridir. Girisimcilik faaliyetleri bir iilkedeki ekonomik ve sosyal hayatin sekillenmesinde
yardimc1 olmaktadir. Herkes girisimci olabilir. Bu anlamda iiniversite 6grencileri de gelecegin
potansiyel genc girisimci adaylaridir. Bu 6grenciler girisimcilik adina karsilarina ¢ikan firsatlar
degerlendirmek icin tesvik edilmelidir. Boylece toplum refahi artacak ve genc issizligi, sermaye
birikimi, rekabetin giiclenmesi ve bliyiime gibi {ilkenin temel sorunlarinin ¢6ziimii daha kolay
olabilecektir. Bu arastirma farkl alanlarda okuyan 6nlisans ikinci sinif 6grencilerinin girisimcilik
egilimlerini belirleme amacindadir. Calisma Aydin Adnan Menderes Universitesi'ne ait Nazilli
Simer Kampiisiinde 2019 yili Nisan ayinda yapilmistir. Siimer Kampiisiinde iki meslek yiiksek
okulu bulunmaktadir. Bunlar Nazilli Meslek Yiiksekokulu ve Nazilli Saglik Hizmetleri Meslek
Yiiksekokulu’dur. Calismaya Nazilli Meslek Yiiksekokulu’'nda yer alan programlardan dis ticaret
programi ve isletme yonetimi programi dahil edilmistir. Nazilli Saglik Hizmetleri Meslek
Yiiksekokulu'ndan ise evde hasta bakimi programi ve yasli bakimi programi c¢alismada yer
almistir. Arastirma verileri anket formlar1 ve ikincil verilerden elde edilmistir. Calismada
kullanilan 6lgek, Yilmaz ve Siinbiil (2009) tarafindan gelistirilmistir. Olcek, tniversite
6grencilerinin girisimcilik diizeylerini belirlemeye yonelik 36 maddeden olusmaktadir. 180 anket
formundan elde edilen veriler bagimsiz t testi ve tek yonlu varyans analizi (ANOVA) ile analiz
edilmistir. Verilerin analizinde SPSS programi kullanilmistir. Calismanin sonuglarina gore
ogrencilerin girisimcilik egilim diizeyinde cinsiyet faktorii agir basarken yas faktori énemli
degildir. iktisadi ve idari programlardaki 6grenciler (dis ticaret programi ve isletme yonetimi
programi) saglhk hizmetleri programlarindaki (evde hasta bakimi programi ve yash bakimi
programi) ogrencilere kiyasla daha yiliksek diizeyde girisimcilik o6zelliklerine sahiptir.
Ogrencilerin programlarina goére girisimcilik egilim diizeylerinin kismen farklihk gésterdigi
sonucuna varillmistir. Bu durum literatiirdeki baz1 arastirma sonuglariyla paralellik
gostermektedir. Onlisans 6grencileri, girisimcilik tiirlerinden geng ve kadin girisimcilik gruplarina
dahil edilebilir. Girisimciligin devlet politikasi haline getirildigi bu ¢agda, gen¢ girisimcilerin ve
kadin girisimcilerin sayisinin artmasi ve basarili olmalari saglanmalidir. Ayrica genclere 6grenim
yasantilarinda da destek olunmalidir.

Anahtar Kelimeler: Girisimcilik, Nazilli, Yiiksekokul, Onlisans, Ogrenci
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DETERMINING THE ENTREPRENEURSHIP TRENDS OF ASSOCIATE
DEGREE STUDENTS: THE CASE OF NAZILLI SUMER CAMPUS STUDENTS
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Aydin Adnan Menderes University, hoersoz@adu.edu.tr
ORCID ID: 0000-0002-6604-1783

ABSTRACT

Entrepreneurship is the entrepreneurship activities that individuals and institutions see,
evaluate, implement, pursue innovation, and create their own market when necessary.
Entrepreneurship activities, assist in shaping the economic and social life of the country. Anyone
can be an entrepreneur. In this sense, university students are also potential young entrepreneurs
of the future. Thus, social welfare will increase and it will be easier to solve the basic problems of
the country such as youth unemployment, capital accumulation, strengthening competition and
growth. This research aims to determine the entrepreneurship tendencies of second year
associate degree students studying in different fields. The study was carried out in April 2019 at
the Nazilli Sumer Campus of Aydin Adnan Menderes University. There are two vocational schools
in Sumer Campus. These are Nazilli Vocational School and Nazilli Health Services Vocational
School. Among the programs in Nazilli Vocational School, foreign trade program and business
management program were included in the study. Home patient care program and elderly care
program from Nazilli Health Services Vocational School took part in the study. Research data were
obtained from questionnaires and secondary data. The scale used in the study was developed by
Yilmaz and Siinbiill (2009). The scale consists of 36 items aimed at determining the
entrepreneurship levels of university students. Data obtained from 180 questionnaires were
analyzed by independent t test and one-way analysis of variance (ANOVA). SPSS program was
used in the analysis of the data. According to the results of the study, at the level of students’
entrepreneurship tendency, the gender factor prevails. However, the students' age factor is not
effective at the level of entrepreneurship tendency. Students in economic and administrative
programs (foreign trade program, business management program) tend to have higher levels of
entrepreneurship compared to students in health care programs (home care program and elderly
care program). It was concluded that the entrepreneurship tendency levels of the students
according to their programs partially differ. This situation is parallel to some research results in
the literature. Associate degree students can be included in entrepreneurship types, youth and
women entrepreneurship groups. In this age when entrepreneurship has become a state policy,
the number of young entrepreneurs and women entrepreneurs should be increased and they
should be successful. In addition, young people should be supported in their education lives.

Keywords: Entreprenuership, Nazilli, Vocational School, Associate Degree, Student
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EGITIMDE DIJiTALLIK VE ARTIRILMIS GERCEKLIK UYGULAMALARININ
EGITIMDE KULLANIMINA YONELiIK TURKIYE'DEKI LISANSUSTU
TEZLERIN INCELENMESI

Seyda ERTURK

Sosyal Inovasyon Ajansi, seyda.erturk@sosyalinovasyonajansi.com
ORCID ID: 0000-0003-1202-9188

OZET

Artirllmis gergeklik kavraminin ge¢misi ilk olarak 1950°li yillara dayanmaktadir. Yapilan
calismada Artirillmis gerceklik teknolojisi kullanilarak egitim alaninda ilkégretimden
yliksekogretime kadarki tiim seviyelerde farkli uygulamalar yapilmaktadir. Bu baglamda
disiinildiiginde dijital ortamlar ve artirilmis gerceklik teknolojisi 68renmeyi daha somut ve
kalic1 hale getirmektedir (Akkus ve Ozhan, 2017). Artirlmis gerceklik teknolojisi 21. Yiizy1l'in
o6nemli basliklarindan birisi haline gelmistir. Yapilan bu calismayla, son yillarda egitim alaninda
da kullanilmaya baslanan artirilmis gerceklik teknolojisi ile ilgili calismalarin mevcut durumunun
derlenmesi ve gelecekte yapilacak ¢alismalara yon verilmesi amaglanmaktadir. Tanimlayici igerik
analizinin kullanildigi bu calismada Tirkiye baglaminda artirilmis gerceklik konusunda
tamamlanmis 174 lisansiistii tez icerisinden egitim alaninda 2013-2021 yillar1 arasinda yapilan
49 tez incelenmis ve sistematik olarak derlenmistir. Incelenen 49 tez gerceklestirildikleri alan,
ana bilim dali, y1l, ¢alisma tiirii, yontem, 6gretim diizeyi, genel amaglar, veri toplama araglari,
kullanilan artirilmis gergeklik programlar1 agisindan igerik analizi ile irdelenerek sonuclar
listelenmis, frekans ve yiizde degerlerine gore yorumlanmistir.

Bu calismayla egitim alaninda artirilmis gerceklik tizerine Tiirkiye’de 2013-2021 yillar1 arasinda
yapilan lisansiistii tezlerin tanimlayici igerik analizi (betimsel igerik analizi) yontemi kullanilarak
mevcut durumunun derlenmesi ve gelecekte yapilacak calismalara yon verilmesi
amaglanmaktadir. Bununla birlikte calismada yapilan diger ¢alismalardan farkh olarak egitim
alaninda artirilmis gerceklik iizerine yapilan g¢alismalarin betimsel bir analizini yapmak ve
boylece iilkemiz i¢cin bu alanlarda yapilan ¢alismalarin egilimlerini ve 6ncelikli arastirma konulari
belirlenmeye calisilmistir.

Anahtar Kelimeler: Dijital, Egitim, Egitimde Dijitallik, Artirilmis Gergeklik, Egitimde Artirilmis
Gergeklik
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A REVIEW OF GRADUATE THESIS IN TURKEY ON THE EDUCATIONAL
USE OF DIGITALITY AND AUGMENTED REALITY APPLICATIONS IN
EDUCATION

Seyda ERTURK
Social Innovation Agenty, seyda.erturk@sosyalinovasyonajansi.com
ORCID ID: 0000-0003-1202-9188

ABSTRACT

The history of the concept of augmented reality first dates back to the 1950s. In the study, different
applications are made in the field of education by using augmented reality technology at all levels
from primary education to higher education. When considered in this context, digital
environments and augmented reality technology make learning more concrete and permanent
(Akkus & Ozhan, 2017). Augmented reality technology has become one of the important topics of
the 21st century. With this study, it is aimed to compile the current situation of the studies on
augmented reality technology, which has been used in the field of education in recent years, and
to guide future studies. In this study, in which descriptive content analysis was used, 49 theses
made between 2013-2021 in the field of education were examined and systematically compiled
out of 174 completed postgraduate theses on augmented reality in the context of Turkey. The 49
theses examined were analyzed with content analysis in terms of the field, department, year, type
of study, method, education level, general purposes, data collection tools, augmented reality
programs used, and the results were listed and interpreted according to frequency and percentage
values.

With this study, it is aimed to compile the current situation of the postgraduate theses on
augmented reality in the field of education made between 2013-2021 in Turkey by using
descriptive content analysis (descriptive content analysis) method and to guide future studies.
However, unlike other studies in the study, it was tried to make a descriptive analysis of the
studies on augmented reality in the field of education and thus to determine the trends and
priority research topics of the studies conducted in these fields for our country.

Keywords: Digital, Education, Digitality in Education, Augmented Reality, Augmented Reality in
Education
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START-UP DiZiSi ORNEGI
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OZET

Girisimciligin amaci kar elde eden organizasyon olusturmaktir. Girisimcilikte rekabet giidiisii ve
farklilasma hedefi vardir. Yeni faaliyet alanlarina girme istegi vardir. Bu ¢abalar girisimciligin
islevini artirmaktadir. Girisimcilik ile sosyal girisimcilik birbirinden farklidir ve farklh ifade
edilmektedir.

Sosyal girisimcilik; amaci kar elde etmek olmayan, elde edilen gelirin sosyal sorumlulugu yerine
getirmesi olarak kullanilan girisimcilik tiiriidiir. Kar ile toplumsal faydanin ayni potada oldugu
girisimciliktir. Sosyal girisimcilikte ©ncelikli hedef toplumsal fayda elde etmektir. Gerek
girisimcilik anlaminda gerekse sosyal girisimcilik anlaminda yasam diinyamiz gelismelerle
etkilenmekte ve sekillenmektedir. Yeni teknoloji siirecinin sonucu olan dijital cagda kullanilan
platformlar da yasam diinyamizi sekillendirmektedir.

Hizla gelisen teknoloji ile birlikte insan hayati ¢esitli teknolojik platformlarla etkilesim igerisinde
olmaktadir. Dijital platformlarda yayinlanan baz diziler, sosyal girisimcilige ufuk agcmaktadir. Bu
ufuk acma, etkilenme sonucu olusmaktadir. Dijital platformlarda yayinlanan diziler ile birlikte
insan iligkileri ve etkilesimleri boyut degismektedir. Diziler, insanlar1 etkilemekte ve algi
degisikligine sebebiyet vermektedir. Bu da sosyal etkiye neden olmaktadir. Buradaki sosyal etki,
toplumsallasma siirecinde dijital platformlarda yayinlanan diziler sonucu olusan davranis veya
alg1 degisikligi ile olmaktadir. Teknolojik gelismelerin toplumsal gruplarin ve bireylerin
tizerindeki davranis degistirimi dikkate alindiginda dijital ¢ag platformu olan Netflix, iiyelik
isteyen ve internete bagli ortamda dizi, film izlenebilen bir dijital cag platformudur. Bu platformda
yayinlanan Start-Up dizisinin sosyal girisimcilie olan etkisi {lizerine bir ¢alisma
gerceklestirilecektir.

Bu amag¢ dogrultusunda, sosyal girisimcilik 6rnegi verilen ve ulasilabilirligi kolay olan Netflix
dijital platformunda yayinlanan Start-Up dizisinin igerigi incelenecektir. Dizinin sosyal
girisimcilige etkisinin ortaya konulmasi amaciyla incelenmesinde igerik analizi teknigi
uygulanacaktir. Bu dogrultuda igerigin nasil oldugu, etkilesimli temalarinin ne oldugu, hedef yas
grubunun kim oldugu, gérsel sembollerin ve sdylemsel ifadelerin neden ve nigin kullanildig1 tespit
edilecektir.

Anahtar Kelimeler: sosyal girisimcilik, Start-Up, sosyal etki
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SCENARIOS IN SOCIAL ENTREPRENEURSHIP
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ABSTRACT

The purpose of entrepreneurship is to create a profit-making organization. There is a competitive
inducement and a goal of differentiation in entrepreneurship. There is a desire to enter new fields
of activity. These efforts enhance the function of entrepreneurship. Entrepreneurship and social
entrepreneurship are different and expressed differently.

Social entrepreneurship; does not aim to make a profit. It is a type of entrepreneurship that aims
to benefit from the income earned in social responsibility. The primary goal in social
entrepreneurship is to achieve social benefit. Our World of life is influenced and shaped by
developments both entrepreneurship and social entrepreneurship. As a result of the new
technology process, the platforms used in the digital age also shape our World of life.

Human life interacts with various technological platforms with rapidly developing technology.
Certain series published on digital platforms open up horizon to social entrepreneurship. This is
caused by opening the horizon and being affected. Human relations and interactions change in
size with the series broadcast on digital platforms. Profit and social benefit go together in
entrepreneurship. This has social impacts as well. The social impact in this sense is caused by a
change in behavior or perception resulting from series published on digital platforms during the
socialization process. Given the changing behavioral changes that technological developments
have on social groups and individuals, Netflix, a digital age platform, is a digital age platform that
can be monitored for television series and films on an internet-connected environment. A study
will be carried out on the impact of the Start-Up series published on this platform on social
entrepreneurship.

A sample of social entrepreneurship and easy-to-access Netflix digital platform will provide a
Start-Up series. Content analysis method shall be used in determining the effect of the series on
social entrepreneurship. As a result, the content of the Start-Up series, which is an example of
social entrepreneurship and broadcast on the easily accessible Netflix digital platform, will be
examined.

Keywords: social entrepreneurship, Start-Up, social impact
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OZET

Bu bildiri 2018 yilinda sekillenmeye baslayan, kendisinden 3 adet patent liretilmis ve bir adet
Tibitak Teydeb projesine dnciiliik eden bir girisimin oykiisiinii ele alacak ve bu girisim 6zelinde,
Tirkiye’de yenilik¢ilik ve inovasyon eko-sistemi iizerinde yapilacak olan yorumlar icerecektir.
Ulkemizde katma deger iiretebilecek olan girisimlerin fikir seviyesinden, sirketlesme ve iiriine
donlisim asamalarina iliskin gecis siireclerinin 6zellikle akademisyen bakis acisindan ele
alinacag bu bildiri, olas1 basar1 ve basarisizliklarin nedenleri iizerinde bir tartisma olusturmay1
amaclamaktadir. Hangi fikirler, nasil basarili olabilir ve bu siirecte eko-sistemin yenilikgi fikirlerin
kaderi lizerindeki olumlu-olumsuz etkileri nelerdir sorulari ele alinacaktir.

Genelde girisimcilik kiiltiirii ve 6zelde inovasyona dayali girisimcilik {ilkemizde bilim ve sanayi
politikalar1 cercevesinde yogun ilgi ve destek gérmektedir. Bir ¢ok iilkeye nispet ile bu alanlarda
olduk¢a farkli destek programlar1 gelistirilmis ve uygulanmaktadir. Ancak genel olarak
girisimcilik kiiltiiriiniin gelismemis ve kokli bir sekilde yerlesmemis olmasi, bu politikalar
gelistiren, uygulayan ve faydalanan aktorler arasinda farklilasmalar oldugunu goéstermektedir.
Dolayis1 ile biiylik fedakarliklar ile hayata gecirilmeye calisilan bu politika ve destek
mekanizmalarinin beklenilen faydalar1 hasil etmesi dniinde cesitli engel ve sorunlar olusmaktadir.
Bu sorunlarin giderilmesi, gerek gelistirici ve uygulayic1 ve gerek ise bu mekanizmalardan
faydalanan her bir aktoriin, bu sorunlarin olusumuna neden olan faktorler tizerinde farkindalik
olusturmasi ile dogrudan ilintilidir.

Bir ¢ok Ar-Ge inovasyon projesinde yapilmis hakemlik ve danismanlik tecriibelerine dayanarak,
tilkemizde ArGe ve yenilikgilik tesvik mekanizmalari, bu mekanizmalar tarafindan yiiriitiilen
ulusal destek programlarin kiyaslanmasi, yerel sanayi acisindan yiriitilen programlarin
degerlendirilmesi ve Universite-sanayi is birlikteligi cercevesinde yenilikcilik eko-sisteminin
kurgusu yukarida cizilen cercevede elestiriler bir yaklasim ile ele alinacaktir.

Anahtar Kelimeler: Inovasyon Eko-sistemi, Girisimcilik, Ticarilestirme
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ABSTRACT

This paper deals with a story of an initiative which has been taking shape in 2018 and pave a way
to invoke three patents and one Tubitak Teydeb project. Within this short story, a critique on
innovation eco-system in Turkey will be raised.

The paper will focus on the processes, which cover the very beginning of the initial formation of
ideas and towards the formation of small-size entrepreneur and to commercialation of product,
within a perspective of an academician. Within the framework of the question of "what are the
pitfalls in the transition processes of enterprises from the level of idea to the stages of
incorporation and product transformation” will be essential topic in these discussions.

The aim is to create an awareness on the causes of possible success and failure. Which type of
innovation ideas would be likely successful? What are the positive and adverse effects of the eco-
system on the fate of innovative ideas?

In general, entrepreneurship culture and in particularly innovation-based entrepreneurship has
been attracted great deal of interest and support within the framework of science and industrial
policies in our country. In comparison with many countries, variety of different support programs
have been developed and implemented in order to boost theR&D eco-system. However, the fact
that the entrepreneurship culture is not well developed and rooted in general, shows that there
are huge differences in perceiving among the actors who develop, implement and benefit from
these policies. Therefore, variety of obstacles are to arise in pursuing the expected benefits of
these policies and support mechanisms, which are required great sacrifices. The alleviation of
these problems is directly related to the fact that both the developer and the beneficiers and each
actor benefiting from these mechanisms should develop an awareness on the factors that cause
these problems

With respect to the experience gained as a referee or consultant in many R&D innovation projects,
it is aimed to highlight and to discuss the R&D and innovation incentive mechanisms in our
country. A comparison of the national programs carried out by these mechanisms within this
framework will also evaluated.

In addition, in terms of the benefit and interests of the local industry the programs carried out will
be evaluated within the framework of university-industry cooperation. The aim is to shed a light
on the discussions on the restructuring of the innovation eco-system.

Keywords: Innovation Eco-system, Entrepreneurship, Commercialization
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OZET

21. Yiizyilda teknolojinin hizla gelismesi teknolojiye erisilebilirligi kolaylastirarak
yayginlasmasina yol acmistir. Giiniimiizde insanlar, hayatin her alaninda kendini goésteren
teknoloji ile i¢ ice bir yasam siirmektedir. Internet teknolojisinin de siirece dahil olmasi; fiziksel
mekan ve zaman sinirhligini ortadan kaldirmis ve boylece diinyada teknoloji odakli yeni bir
donilisim meydana getirmistir. Teknoloji bu yont ile hizli kiiresellesmenin 6nciisii olmustur.

Yeni diinya diizeninde yasanan biiyiik dontisiimler pek ¢ok alani teknolojiye bagh hale getirmis,
tradisyonellikten uzaklastirmistir. Bu degisimler ticari alanda da etkisini gostermektedir. Ticari
faaliyetlerin elektronik ortamda yiiriitiilmesi olarak bilinen e-ticaret hedef kitleye ulasmada hizl
ve etkin bir yoldur. Elektronik ticarette sunulan hizmetlerin tanitimlari, dagitimlari, 6deme
islemleri internet lizerinden yapilmaktadir. Posta, telefon, televizyon gibi eski yontemler yerini
cogunlukla online Trendyol, Getir, Yemek Sepeti gibi alisveris uygulamalarina ve sosyal medya
araglarina birakmistir. Bu sayede ticaret yon degistirmistir. Bununla beraber klasik calisma
disiplinine sahip kiiciik esnaf ve is yerleri de sosyal medyada etkin olmak i¢in bu yeni pazardaki
hacmini artirmaya calismaktadir. Hatta is yerlerini kapatip depoya doniistiiren isletmeler vardir.
Yeni teknolojilerin kullanilmasiyla siirdiiriilen E-ticaret, hem tiiketiciler i¢cin hem de saticilar i¢in
maliyet ve gesitlilik acisindan biiytik bir avantaj saglamaktadir.

Sosyal medyada triin pazarlama her gegen giin daha popiiler hale gelmektedir. Bu popiilerlige
reklamlarin biiyiik bir katkisi vardir. Saticilar iirtinlerini tercih ettirmeye yonelik bilgilendirme ve
ikna edici icerikler ile reklamlar ticaretin itici giicii haline getirmistir. Glincel adiyla fenomenler,
iirlin yerlestirmeleriyle sosyal platformlarda biiyiik kitlelere ulasarak bir pazar olusturmustur.

Bu ylizden e-ticaret isletmeleri teknolojik araglarin, sosyal aglarin, dijital reklamlarin
potansiyelinden siklikla yararlanmaktadir. Sirketler internet teknolojisi sayesinde bilinirligini
artirmaktadir. Piyasada var olmak isteyen sirketler ya da bireyler rekabetten geri kalmamak icin
teknolojiyi etkin bir sekilde kullanmak zorunda kalmislardir. Bu bilgiler 1s181nda bu arastirmanin
amaci, teknoloji-ticaret iliskisini ve birlikte doniisiimiini ele almaktir. Calismanin yontemi,
literatiir taramasina dayali bir derleme calismasi olarak belirlenmistir. Bu dogrultuda konu ile
ilgili yerli ve yabanci literatiirdeki arastirmalar incelenmistir.

Anahtar Kelimeler: Teknoloji, Ticaret, Internet
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ABSTRACT

The rapid development of technology in the 21st century has led to its widespread use by
facilitating accessibility to technology. Today, people lead a life intertwined with technology,
which manifests itself in all areas of life. Internet technology is also included in the process;
removed the physical space and time limitations and thus created a new technology-oriented
transformation in the world. With this aspect, technology has been the pioneer of rapid
globalization.

The great transformations experienced in the new world order have made many fields dependent
on technology and distanced them from traditionalism. These changes also show their effect in
the commercial field. E-commerce, known as the execution of commercial activities in electronic
environment, is a fast and effective way to reach the target audience. The promotion, distribution
and payment transactions of the services offered in electronic commerce are made over the
internet. Old methods such as mail, telephone and television have mostly been replaced by online
shopping applications such as Trendyol, Getir, Yemek Sepeti and social media tools. In this way,
trade has changed direction. In addition, small tradesmen and workplaces with classical working
discipline are also trying to increase their volume in this new market in order to be active in social
media. There are even businesses that close their workplaces and turn them into warehouses. E-
commerce, which is maintained by the use of new technologies, provides a great advantage in
terms of cost and diversity for both consumers and sellers.

Product marketing on social media is becoming more popular day by day. Advertising has a great
contribution to this popularity. Sellers have made advertisements the driving force of trade with
informative and persuasive content aimed at preferring their products. With its current name, the
phenomena have created a market by reaching large masses on social platforms with their
product placements.

Therefore, e-commerce businesses often benefit from the potential of technological tools, social
networks, and digital advertisements. Companies increase their awareness thanks to internet
technology. Companies or individuals who want to exist in the market have had to use technology
effectively in order not to be left behind from the competition. In the light of this information, the
aim of this research is to discuss the technology-commerce relationship and its transformation
together. The method of the study was determined as a compilation study based on literature
review. In this direction, researches in the domestic and foreign literature related to the subject
were examined.

Keywords: Technology, Trade, Internet
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E-TICARET GIiRiSIMCILIGINDE TUKETICININ ALGILADIGI RiSKIN
ONLINE ALISVERIS NIYETINE ETKISI: COVID-19 DONEMI INCELEMESI
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OZET

Cin'in Vuhan sehrinde 2019’un son giinlerinde ortaya ¢ikan Covid-19 virtisi, 2020 y1ili itibariyle
diinya genelinde oldugu gibi Tirkiye’de de bas gostermis Pandemi ilan edilmistir. Bu siirecte
sokaga ¢ikma kisitlamasi, ev karantinasi gibi tedbirlerin sosyal ve gilindelik yasantiya olumsuz
etkilerinin bir yani da tiiketicilerin giinliik, haftalik, aylik market ihtiya¢larin1 karsilamasinda
degisimlere neden olmustur.

Bu calismada genis e-ticaret pazarina pandemi sonrasi yogun bir sekilde dahil olmus temel gida
alisverisi sektoriine dair tiiketici tutumlar1 degerlendirilmektedir. Ayrica tiiketicinin algiladigi
riskin online alisveris niyetine etkisi incelenmektedir. Bu amag¢ dogrultusunda tiiketicilerin
teknoloji kabulii, online alisverise dair risk algilis1 ve alisveris niyeti arasindaki iliski analiz
edilmek istenmistir. Calismada teknoloji kabul modeli 2’'nin online alisveris niyeti lizerindeki
etkisinde risk algisinin aracilik etkisi incelenmektedir. Konya ilinde yapilan bu ¢alismada ilgili
alanda yapilan literatiir taramasi sonucunda anket formu olusturulmus ve online erisim yolu ile
tiiketicilere uygulanmistir. Elde edilen veriler IBM SPSS.20 ve AMOS.21 istatistik programlari ile
analiz edilmigstir. Tiketicinin rutin olarak gerceklestirmekte oldugu alisveris tutumlari risk
faktorleri ve pandemi siirecininde etkisiyle farklilasmaktadir. Covid-19 déneminde tiiketicinin
algiladig1 bircok riskin yanisira sagligini korumak icin farkl bir risk durumu ortaya ¢ikmis bu
nedenle farkli alisveris tiirlerine yonelimi artirmis olacaktir. Salginin yogunlasmasiyla birlikte
giderek yayginlasmakta olan online alisverise yonelimin artmasiyla hali hazirda geleneksel olarak
hizmet vermekte olan ve yanlizca online olarak hizmet vermek iizere bir¢cok yeni olusumun e-
ticaret dlinyasina dahil olacak girisimler ortaya koymasi beklenmektedir. Covid-19 pandemi
doneminin risk algilarinin yanisira tiiketiciler ve girisimciler icin genis bir pazarin
yayginlamasinda etkili oldugu, tliketici tutumlarindaki degisimin girisimciler agisinda da
degisimler meydana getirdigi sonucu ¢ikarilabilecektir.

Anahtar Kelimeler: Teknoloji Kabul Modeli, Online Alisveris Niyeti, Risk Algisi, Yem, E-Ticaret
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ABSTRACT

The Covid-19 virus, which appeared in the last days of 2019 in the Chinese city of Wuhan, has
been declared a pandemic that has started in Turkey as well as around the world as of 2020. In
this process, one side of the negative effects of measures such as curfews and home quarantines
on social and daily life has caused changes in meeting the daily, weekly and monthly market needs
of consumers.

In this study, consumer attitudes towards the basic food shopping sector, which has been heavily
involved in the large e-commerce market after the pandemic, are evaluated. In addition, the effect
of consumer perceived risk on online shopping intention is examined. For this purpose, the
relationship between consumers' technology acceptance, risk perception of online shopping and
shopping intention was analyzed. In the study, the mediating effect of risk perception in the effect
of technology acceptance model 2 on online shopping intention is examined. In this study
conducted in Konya, a survey form was created as a result of the literature review in the relevant
field and applied to consumers via online access. The obtained data were analyzed with IBM
SPSS.20 and AMOS.21 statistical programs. The shopping attitudes of the consumers routinely
differ with the effect of risk factors and the pandemic process. In addition to the many risks
perceived by the consumer during the Covid-19 period, a different risk situation has emerged to
protect their health, therefore, the orientation to different types of shopping will increase. With
the intensification of the epidemic and the increasing tendency to online shopping, which is
becoming more and more widespread, it is expected that many new organizations, which are
already serving traditionally and only to serve online, will introduce initiatives that will be
included in the e-commerce world. It can be concluded that the Covid-19 pandemic period is
effective in spreading a wide market for consumers and entrepreneurs, as well as risk perceptions,
and that the change in consumer attitudes creates changes in terms of entrepreneurs.

Keywords: Technology Acceptance Model, Online Shopping Intention, Risk Perception, SEM, E-
Commerce



@

GIRISIMCI

ISADAMLARI
VAKFIKONYA

SAUGIAK | cisacicve moasron sasn
>0, 2021 | xonshes

3.4 Kasim 2021 | SELCUKLU KONGRE MERKEZi

TOPLU ULASIMDA SOSYAL INOVASYON ORNEGI OLARAK ATUS
UYGULAMASI UZERINE BIR INCELEME

Merve CIRACI
Sosyal Inovasyon Ajansi, merve.ciraci@sosyalinovasyonajansi.com
ORCID ID: 0000-0002-7039-1225

Seyma GENCOGLU
Sosyal Inovasyon Ajansi, seyma.gencoglu@sosyalinovasyonajansi.com
ORCID ID: 0000-0003-0057-4031

OZET

Glinlimiizde sehir niifusu hizla artmaktadir ve sonraki yillarda daha da artmasi beklenmektedir.
Cocuklarimizin gelecegini giizellestirme cabasi ise insanlik tarihi kadar eskidir. Hizli niifus artisi
beraberinde konut, altyapi, ulasim, egitim, saglik gibi alanlarda bir takim problemler ortaya
cikmaktadir. Her sehrin gecmisinden gelen mevcut durumda veya beklemekte olan problemleri
vardir. Bu problemleri ¢c6zme ve soruna yaklasim yéntemleri farklidir. Toplu ulasim sistemleri,
belirli ve sabit bir giizergahi, fiyati ve zaman tarifesi olan, kullanmak isteyen herkesin
yararlanabilecegi, kent i¢i yolcu tasimada kullanilan sistemler olarak tanimlanmaktadir.

Kadim sehir Konya, farkl toplu ulasim sistemlerini blinyesinde barindiran bir sehirdir. Kent ici
otobiis, dolmus, tramvay kullanilmaktadir. Sosyal inovasyon kavrami ise toplumun benimsemekte
oldugu yeni kavramlardan biridir. Daha onceki ¢alismalarda ulasimin altyapi veya programsal
olarak sehrin ulasimi elektronik ortamlardan uygulamalar ile incelenirken inovatif yaklasim
lizerine c¢alismada bir ilk olacaktir. Bu noktada kent yodnetimlerinin teknolojik yenilikleri
kullanmalar1 zorunlu hale gelmistir. Konya Biiyiiksehir Belediyesinin hizmete sundugu ATUS
(Akilli Toplu Ulasim Sistemi) buna 6rnek verilebilir. Akilli Toplu Ulasim Sistemi’'nde vatandaslar
toplu ulasim hatlarinin hangi giizergahlardan gectigini, otobiis hatlarina ait sefer zamanlarini,
toplu ulasim aracinin beklenen ya da belirtilen duraga tahmini olarak ka¢ dakika sonra gelecegini,
belirtilen adrese en yakin duraklar1 géstermektedir.

Bu ¢alismada amaglanan Akilli Toplu Ulasim Sistemi'nin sosyal inovasyon kavrami agisindan
icerik analizi yapilmasi planlanmaktadir. Mevcut uygulamanin olumlu ve eksik yonleri
belirtilecektir. ATUS uygulamasinin getirdigi faydalar incelenerek gelistirilmesi gereken
ozelliklere dair sonug raporu hazirlanacaktir. Buglin hayirseverlik “vermek” degil ayn1 zamanda
toplumun yasam Kkalitesini gelistirmek anlamina gelmektedir. Sosyal inovasyon, icerisinde
barindirdigi kavramlarla dogru zamanda dogru kaynakla bulusmayi ve gercekgi verilerle ¢6ztiim
sunmay1 amaglar. Bu nedenle, Konya sehrinin akilli toplu ulasim uygulamasi olan ATUS un inovatif
yaklasimla incelenmesi yapilacaktir.

Pozitif iretken ¢6zlimlerle kullaniminin artirimini hedeflerken ayni zamanda destekleyici devlet,
bolgesel ve yerel kurumlar dahil 6zel sektor, sivil toplum kuruluslari ile isbirliginin 6nemine
dikkat cekilecektir. Sosyal inovasyonlarin biiyiiyiip daha da gelisecegi ve mevcut duruma entegre
olabilecegi ekosistemlerin olusturulmasi siirecinde devlet, 6zel sektor ve sivil toplum
kuruluslarinin iistlendigi gérevleri ortaya koymay1 planlamaktadir. Bu ¢alismada edinilen rapor
ve haritalama ile mevcut durumun eksiklikleri veya beklentileri lizerine analiz ¢alismasi
yapilacaktir.

Anahtar Kelimeler: Akilli Ulasim, Sosyal inovasyon, Konya.
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ABSTRACT

Today, the population of the city is increasing rapidly and it is expected to increase even more in
the following years. The effort to improve the future of our children is as old as human history.
Along with rapid population growth, some problems arise in areas such as housing, infrastructure,
transportation, education and health. Every city has current or pending problems from its past.
The methods of solving and approaching these problems are different. Public transportation
systems are defined as systems used in urban passenger transportation, which have a fixed and
fixed route, price and timetable, and can be used by anyone who wants to use them.

The ancient city of Konya is a city that incorporates different public transportation systems. City
buses, minibuses and trams are used. The concept of social innovation is one of the new concepts
adopted by society. While in previous studies, the infrastructure of transportation or the
transportation of the city programmatically were examined with applications from electronic
media, it will be a first to study on an innovative approach. At this point, it has become mandatory
for city administrations to use technological innovations. ATUS (Intelligent Public Transportation
System) put into service by Konya Metropolitan Municipality can be given as an example. In the
Intelligent Public Transportation System, citizens show which routes the public transportation
lines pass, the time of departure of the bus lines, the estimated number of minutes that the public
transportation vehicle will arrive at the expected or specified stop, and the closest stops to the
specified address.

In this study, it is planned to make a content analysis of the Intelligent Public Transportation
System in terms of the concept of social innovation. The positive and shortcomings of the current
application will be stated. A final report will be prepared on the features that need to be developed
by examining the benefits brought by the ATUS application. Today, philanthropy means not only
"giving" but also improving the quality of life of society. Social innovation aims to meet the right
source at the right time with the concepts it contains and to offer solutions with realistic data. For
this reason, ATUS, the smart public transportation application of the city of Konya, will be
examined with an innovative approach.

While aiming to increase its use with positive productive solutions, the importance of cooperation
with the private sector, non-governmental organizations including supporting state, regional and
local institutions will be emphasized. It plans to reveal the tasks undertaken by the state, private
sector and non-governmental organizations in the process of creating ecosystems where social
innovations can grow and develop further and integrate into the current situation. With the report
and mapping obtained in this study, an analysis will be made on the deficiencies or expectations
of mastery of the current situation.

Keywords: Smart Transportation, Social Innovation, Konya.
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OZET

Sanat alani genis ¢apl bir kavramlar biitiiniidiir. Ayn1 zamanda sanat her alanda asli gériilmese
de faydasi yatsinamayacak kadar biiytik ve kalicilik etkisi cok fazladir.

Toplumda sanatin ve sanatciya verilen deger, tarih boyunca hak ettigi yere ulasmakta giicliik
cekmistir. Cogu sanat¢inin eserlerinin degeri ancak 6ldiikten sonra anlasilmistir.

Sanat ve girisimcilik ayr1 alanlarda gibi gortldiigi icin cagdas sanatinda getirileri ile “girisimci
sanatcl” ad1 altinda fazlaca sanatgi 6rnekleri gormekteyiz.

Bati iilkelerinde 1990’1 yillardan itibaren, geng yaslarda astronomik rakamlarla eserlerini satan
sanatcilarin sayilar1 artmaya baslamistir.

Varolus stirecimizden giliniimiiz modern diinyasina kadar gegen zamanda, insanlarin ihtiyaclari
stirekli degisime ugramis ve buna bagli olarak gecim kaynaklarinda da degisim meydana gelmistir.
Alg1 da segicilik artmis, gorsel ve sanatsal diisiince giicii eklenmistir. Siirekli bir degisim ve
doniisiimlere entegre olan giiniimiiz diinyasinda girisimcilik; toplumlarin gelismesinde, toplum
refahinin saglanmasinda ve yasam standartlarinin yiikselmesinde 6nemli rol almaktadir.
Glinlimiizde Z kusag gibi etkin bir faktér oldugu icin girisimcilik anlayis1 da degiskenlik
gostermistir. Bu sebeple kiiresel ve bolgesel anlamda girisimcilere gereksinim duyulmaktadir. Bu
acidan bakildiginda, toplumlarin kalkinmasi icin bireylerin, iilke ekonomisi ve toplumun
ihtiyacina gore egitim gormeleri, egitim gordiikleri alanlarda istthdam edilmeleri ve kendi
alanlarinda girisimcilik kiltiirtine sahip olmalari, sahip oldugu kiiltiir ve yetenekle yeni alanlar
yaratarak girisimde bulunmalar1 gerekmektedir.

Girisimci Ozelliklerine sahip kisiler, yaptiklar1 faaliyetlerde etkin olan “sanatsal kurgu” yu
onemsememislerdir. Oysa ki sanat kavrami bir girisimcinin kuracagi yada kurmakta oldugu
mekan, distlince, satis politikasi, dagilim faktori, ulasim faktord, reklam gibi bircok kavrami
biitiinlinde toplamaktadir.

Girisimcilerin giiniimiizde sekteye ugramalarinin bir¢ok etkisi oldugu gézlemlenmistir. En biiytk
etkenlerinden birisi ise “sanat” diisiincesinin ortak bir noktada bulusmamasidir. Bu ¢alismanin
birinci ve ikinci boliimiinde literatiir ¢alismasi yapilmis olup, girisimcilik, sanat, girisimci sanatgi,
Z kusag1 kavramsal olarak aciklanmaya c¢alisilmistir. Bu amag¢ dogrultusunda arastirmaya konu
olan sanat kavraminin girisimlerde reklam tanitim alanlarinda faydali olabilirligi incelenmistir.

Anahtar Kelimeler: Sanat, Girisim, Z Kusag, Girisimci Sanatgi, Reklam
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ABSTRACT

The field of art is a wide-ranging set of concepts. At the same time, although art is not seen as
essential in every field, its benefit is too great to be denied and its permanence effect is very high.

The value given to art and the artist in society has had difficulties in reaching the place it deserves
throughout history. The value of the works of many artists was realized only after they died.

Since art and entrepreneurship are seen as separate fields, we see many examples of artists under
the name of "entrepreneurial artist” with their returns in contemporary art.

Since the 1990s in Western countries, the number of artists selling their works in astronomical
numbers at a young age has begun to increase.

In the period from our existence to today's modern world, people's needs have changed constantly
and accordingly, there has been a change in their livelihoods. Selectivity has increased in
perception, and visual and artistic thinking power has been added. Entrepreneurship in today's
world, which is integrated into a continuous change and transformation; It plays an important
role in the development of societies, providing social welfare and raising living standards. Today,
the understanding of entrepreneurship has also changed because it is an effective factor like the
Z generation. For this reason, entrepreneurs are needed in the global and regional sense. From
this point of view, for the development of societies, individuals need to be educated according to
the needs of the country's economy and society, be employed in the fields where they are
educated, have an entrepreneurship culture in their own field, and create new fields with their
culture and talent.

People with entrepreneurial characteristics did not care about the "artistic fiction" that was
effective in their activities. However, the concept of art collects many concepts such as space,
thought, sales policy, distribution factor, transportation factor, advertisement, which an
entrepreneur will establish or are establishing.

It has been observed that the disruption of entrepreneurs today has many effects. One of the
biggest factors is that the idea of "art" does not meet at a common point. In the first and second
parts of this study, a literature study has been made and entrepreneurship, art, entrepreneurial
artist, Z generation have been tried to be explained conceptually. For this purpose, the usefulness
of the concept of art, which is the subject of the research, in the fields of advertising and promotion
in enterprises has been examined.

Keywords: Art, Attempt, Generation Z,Entrepreneurial Artist,Advertisement
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OZET

Egitim, belirlenmis hedefler dogrultusunda insanin gelisimini ve istendik davranis degisikligini
saglayan ve yasantisinda degisiklikler olusturma siirecidir. Bu siireci edebiyat egitimi ile
desteklemek kisinin okuma ve yazma becerilerine katki saglayacag gibi estetik ve duyarlilik gibi
kazanimlar edinmesini de saglar. Edebiyat egitimi giizellik, duygu ve diisiincelerin etkili ifade
edilmesi, sezgisel algilama, hayal giicliinii harekete gecirme gibi bircok kavram ve kazanimla
yakindan ilgilidir. Edebi eserlerin ve yazili kiiltiiriin okuma becerilerine katkisi yaninda bu tinsel
kazanimlar da insan egitiminin ayrilmaz bir parcasidir.

Glintimiizde etkilesimli eserlerin ve gorsel anlatimin egitimde niteligi arttirdig1 olgusundan yola
cikarak dijital yayinlara ragbet arttig1 gibi gen¢ kusagin bu iceriklerden nasil kazanimlar elde
ettiginin takibi ve bu iceriklerin gelecegi ne yonde sekillendirecegi de lizerinde durulmasi gereken
bir konudur. Bu ¢alisma, egitimde 6grenme yontemi olarak dijital destekli yayinlarin 6nemine ve
iceriklerinin degerlendirmesi kriterine yonelik bir calisma olacaktir.

Dijital okur-yazar olmanin 6nemi her gecen giin artmaktadir, buna bagh olarak dijital yayin ve
iceriginin, ¢ocugun edebi metinler aracilifiyla egitimine katkisi noktasinda incelenmesi
calismanin amacini teskil etmektedir. Bu calismada bu amag¢ dogrultusunda dijitallesme dijital
yayincilik, cocuk edebiyati ve okur-yazarlik dijital yayinlar baglaminda ele alinacaktir. Bulgularin
betimsel olarak sunulacagi nitel tarama modeli ile TRT Cocuk dijital kitaplik uygulamasi
incelenecektir. Cocuklarin sanal ortamda edebiyati ve bilimi kendi yasamlari ile iliskilendirip daha
ist seviyelerde bir bakis acis1 kazanmalarinda, dijital platformlardaki etkilesimli ve goérsel
unsurlarla zenginlestirilmis dijital yayin iceriginin 6grenme giicliigliinii ortadan kaldirmasi
noktasindaki art1 ve eksilerinin saptamasi bu ¢alismadan elde edilecek bulgularla yapilacaktir.

Anahtar Kelimeler: Cocuk edebiyati, egitim, edebiyat egitimi, dijitallesme, dijital yayincilik
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ABSTRACT

Education is the process of creating changes in one's life, providing the development of a person
and the desired behavior change in line with the determined goals. Supporting this process with
literature education will not only contribute to one's reading and writing skills, but also provide
gains such as aesthetics and sensitivity. Literature education is closely related to many concepts
and acquisitions such as beauty, effective expression of emotions and thoughts, intuitive
perception, and activating imagination. In addition to the contribution of literary works and
written culture to reading skills, these spiritual achievements are an integral part of human
education.

Today, based on the fact that interactive works and visual expression increase the quality of
education, the demand for digital publications has increased, as well as following how the young
generation gains from these contents and how these contents will shape the future is an issue that
should be emphasized. This study will be a study on the importance of digitally supported
publications as a learning method in education and the evaluation criteria of their content.

The importance of being digitally literate is increasing day by day, and accordingly, the aim of the
study is to examine the digital publication and its content in terms of its contribution to the
education of the child through literary texts. For this purpose, in this study, digitalization will be
discussed in the context of digital publishing, children's literature and literacy digital publications.
The qualitative survey model, in which the findings will be presented descriptively, and the TRT
Children's digital library application will be examined. The pros and cons of digital broadcasting
content enriched with interactive and visual elements on digital platforms will be determined by
the findings obtained from this study.

Keywords: Children's literature, education, literature education, digitalization, digital publishing
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OZET

Endiistri 4.0 ve Toplum 5.0 tartismalarinin yasandig1 giiniimiizde, genellikle teknolojik baglamla
ele alinan inovasyon kavrami giiniimiizde farkli bir boyut kazanmistir. Teknolojik inovasyonun
yaninda toplumsal ve sosyal degisim ve dontlistimlere yenilik¢i ¢c6ziimler sunma adina ortaya ¢ikan
sosyal inovasyon kavrami, inovasyonun bilgi, yenilik, tasarim boyutlariyla birlikte sosyal
boyutununda énemine vurgu yapmaktadir. Ozellikle pandemi siireciyle birlikte kiiresel dlcekte
yasanilan ekonomik daralmalar, liretim ve lojistik silireclerdeki aksamalar, kisitlar ve
kapanmalarla birlikte sosyal inovasyon tartismalar1 giderek 6nem kazanmistir. Nitekim son
yillarda teknolojik gelisim ve doniisiim, toplumlarin da degisim ve déniistimiine sebep olmustur.
Bu noktada toplum ve bireylerin talepleri, ihtiyaglari, sorunlarindaki hizli degisim, 6zellikle
hiikiimetlerin, yerel yonetimlerin ve politika belirleyicilerinin sosyal sorunlara dair kalic1 ve
yenilikei ¢6ziimler bulmalarini zorunlu hale getirmistir. Bu noktada teknolojik inovasyonun
yaninda tamamlayici bir unsur olarak sosyal inovasyon kavrami ve arastirmalari hem sosyal
sermayenin etkin kullanilmas1 hem de sosyal ekonomiye katki sunmasi agisindan giderek 6nem
kazanmistir. Bu noktada sosyal ekonomi ve sermayeyi artirmak, sosyal politikalara yon vermek
noktasinda bir sosyal inovasyon ekosistemi olusturulmaya ¢alisilmigtir.

Bu calismayla, Tiirkiye’de heniiz ¢ok yeni bir calisma ve arastirma alani olan sosyal inovasyonun
mevcut yapisl, ekosistem icerisindeki énemli kuruluslarin faaliyet alanlari, destek mekanizmalari,
olusturduklar1 sosyal inovasyon Kkiiltiirii ve ortaya koyduklar1 sosyal etkinin incelenmesi
amaglanmistir. Bu amag¢ dogrultusunda ilgili ekosistemin mevcut yapisi sosyal ag analizi
yontemiyle incelenerek, sosyal ag topolojisiyle olusturulmustur. Mevcut ekosistemin genel bir
yapisl ortaya konularak, ekosistemin sagladigi sosyal etki de analiz edilmeye calisiimistir.
Calismadan elde edilen bulgular neticesinde, Tiirkiye’deki sosyal inovasyon ekosisteminin, sivil
toplum, vakif, dernek, kamu, liniversite, yerel yonetimler, ¢esitli sirketlerin farkli organizasyon
tirleri ve faaliyet alanlariyla destek mekanizmalarimi yiiriittiigii bir sosyal inovasyon agi
sayesinde olustugunu ve sosyal etki yarattigini ortaya koymustur. Olusan sosyal etkinin
biiytikliigiiniin artmasi ve sosyal inovasyon kiiltliriintin Tiirkiye’de yerlesmesi adina ve 6zellikle
sosyal inovasyon ekosisteminin siirdiiriilebilirligine ve yapisal sorunlara iliskin cesitli ¢6ziim
Onerilerinde bulunulmustur.

Anahtar Kelimeler: inovasyon, Sosyal inovasyon, inovasyon Ekosistemi, Sosyal inovasyon
Ekosistemi.
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ABSTRACT

In today's world where Industry 4.0 and Society 5.0 debates are experienced, the concept of
innovation, which is generally handled in a technological context, has gained a different dimension
today. The concept of social innovation, which emerged in order to offer innovative solutions to
social and social changes and transformations in addition to technological innovation, emphasizes
the importance of innovation in its social dimension together with its knowledge, innovation and
design dimensions. Especially with the pandemic process, economic contractions on a global scale,
disruptions in production and logistics processes, restrictions and closures, social innovation
discussions have gained importance. As a matter of fact, technological development and
transformation in recent years have also led to the change and transformation of societies. At this
point, the rapid change in the demands, needs and problems of society and individuals has made
it necessary for governments, local governments and policy makers to find permanent and
innovative solutions to social problems. At this point, besides technological innovation, the
concept of social innovation and research, as a complementary element, has become increasingly
important in terms of both effective use of social capital and contribution to social economy. At
this point, a social innovation ecosystem has been tried to be created in order to increase social
economy and capital and to shape social policies.

With this study, it is aimed to examine the current structure of social innovation, which is a very
new field of study and research in Turkey, the fields of activity of important organizations in the
ecosystem, their support mechanisms, the social innovation culture they have created and the
social impact they have revealed. For this purpose, the current structure of the relevant ecosystem
has been examined with the social network analysis method and created with the social network
topology. By presenting a general structure of the existing ecosystem, the social impact of the
ecosystem has also been tried to be analyzed. As a result of the findings obtained from the study,
it has been revealed that the social innovation ecosystem in Turkey is formed thanks to a social
innovation network in which civil society, foundations, associations, public, universities, local
governments, various companies and various organizational types and fields of activity carry out
support mechanisms and create a social impact. In order to increase the size of the social impact
and to establish the social innovation culture in Turkey, various solutions have been proposed,
especially regarding the sustainability of the social innovation ecosystem and structural
problems.

Keywords: Innovation, Social Innovation, Innovation Ecosystem, Social Innovation Ecosystem.
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OZET

1998’den beri Avrupa Konseyi ve Avrupa Birligi'nin genclik alanindaki isbirligi Avrupa’daki
genclerin ve genclik calisanlarinin birbirlerinden 6grenmelerine yonelik 6nemli bir olanak
saglamaktadir. Bu isbirligi ayrica genclik calismasinin hem Avrupa ¢apinda hem de iilkeler icinde
gorliniir kilinmasini ve genclere yonelik hizmetlerde genglerin katiliminin merkeze alinmasini
saglamaya yonelik bir giindemi de yaratmaktadir. Bu baglamda, genglik calismalari, genclerin
toplumsal katilimi i¢in 6nemli bir arag olarak tanimlanmustir. Genglik calismalari, Avrupa’da ikinci
Diinya Savasi sonrasi ortaya c¢ikan refah devletlerinin yurttaslarina sagladigi temel sosyal
hizmetlerden biri olarak goriilmektedir. Genclik calismalarinin temel amaci genc insanlara kendi
geleceklerini sekillendirme firsati vermek; genel amaci ise genglerin topluma entegrasyonu ve
sosyal hayata dahil edilmesidir. Bu noktada genclik calismasinin bir sosyal miihendislik mi yoksa
bir giiclendirme mekanizmasi mi oldugu tartismalari ortaya ¢ikmistir.

Gengler icin ve gencler ile beraber hayata gecirilen sosyal, kiiltiirel, egitsel ve politik calismalarin
tlimi olarak tanimlanan genclik calismalar giiniimiizde 6zellikle kiiltiiriin 6nemli bir aktaricisi
roliindedir. Bu ¢alismada sosyal inovasyonun genclere aktariminda hizlandirici rolii géren genglik
calismalarinin genglik yonetimindeki rolii ele alinir. Genglik katilimi giiniimiizde genglik
yOnetiminin en ¢ok tizerinde durulan konular arasinda yer almaktadir. Genglerin sosyal hayata
katilimi, yonetime dahil olmasi ve ekonomiye katilimi tizerine yapilan calismalar giiniimiizde
genclik calismalarinin karar alici mekanizma ile gencler arasindaki kopri gorevi iistlendigini
gostermektedir.

Bu calismada “Genglik calismalari bir aractir ama kimin i¢in kullanilan bir ara¢?” sorusuna cevap
aranir. Sosyal inovasyon - genclik calismalar1 karsilastirmasinda ise ayni soru karsimiza
cikmaktadir. “Genglik calismalari sosyal inovasyonun uygulayicist midir, yoksa sosyal inovasyonun
hizlandiricist midir?”. Genglik ¢alismalarinin gengler icin bir hizlandirici ara¢ olup olmadigl
sorgulanacaktir. Bu calismada diinya iizerinde yapilan genclik c¢alismalarinin incelenmesi
hedeflenmektedir. Genglik calismalarinin igerik analizinin yapilmasi neticesinde kategorize
edilmesi hedeflenmektedir. Nicel arastirma yontemi kullanarak verilerin elde edilmesinde icerik
analizi teknigi kullanilacaktir.

Anahtar Kelimeler: Genglik yonetimi, genclik calismalari, hizlandiric1 aktor.
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ABSTRACT

Since 1998, the youth co-operation of the Council of Europe and the European Union in the field
of youth has provided an important opportunity for young people and youth workers in Europe
to learn from each other. This collaboration also creates an agenda to ensure that youth work is
made visible both across Europe and within countries, and that youth participation in services for
young people is central. Try one of these alternatives or see Help for hints on refining your search.
Youth studies are seen as one of the main social services provided to their citizens by the welfare
states that emerged after the Second World War in Europe. The main purpose of youth studies is
to give young people the opportunity to shape their own futures; its overall purpose is to integrate
young people into society and to integrate them into social life. At this point, the debate has arisen
about whether youth work is a social engineering or a strengthening mechanism.

Youth studies, which are defined as all social, cultural, educational and political studies carried
out for young people and together with young people, are an important transfer of culture today.
In this study, the role of youth studies in youth management, which plays an accelerating role in
the transfer of social innovation to young people, is discussed. Youth participation is one of the
most emphasized issues of youth management today. Studies on the participation of young people
in social life, participation in management and participation in the economy show that youth
studies today act as a bridge between the decision-making mechanism and the youth.

"Youth studies are a tool, but for whom is it used?” is sought. In the comparison of social innovation
and youth studies, the same question arises. "Are youth studies the practitioner of social innovation
or the accelerator of social innovation?”. Whether youth work is an accelerating tool for young
people will be questioned. In this study, it is aimed to examine youth studies carried out around
the world. It is aimed to categorize youth studies as a result of content analysis. Content analysis
technique will be used to obtain data using quantitative research method.

Keywords: Youth management, youth studies, accelerating actor.
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OZET

Amag: Bu calismanin amaci saglik sektdriine yonelik endiistri 4.0 icerikli Tiirkiye’'deki lisansiistii
tez arastirmalarinin betimleyici analizini yapmaktir.

Yontemler: Ulusal tez merkezi veri tabani kullanilarak yeni sanayi devrimine ait; “endiistri 4.0”,

» o« » o« » oo«

“dordiinct sanayi devrimi”, “biliyiik veri”, “bulut bilisim”, “yapay zeka”, “sanallastirma”, “sanal

o«

gerceklik”, “artirilmis gerceklik”, “siber giivenlik”, “nesnelerin interneti”, “sensor teknolojileri”,
“eklemeli imalat”, “li¢ boyutlu yazic1”, “ileri robotik sistemler”, “otomasyon ve kontrol sistemleri”
anahtar kelimeleri ile “saghk”, “tip” ve “medikal” anahtar kelimelerinin ayni tez metni icinde
beraber gectigi arastirmalar her anahtar kelime icin ayr1 olarak tarandi. Taranan arastirmalar
icinde endiistri 4.0 bilesenlerini iceren saglik sektdriine yonelik ¢calismalar betimleyici analize

dahil edildi.

Bulgular: Veri tabaninda arama kriterlerine uyan 435 tez calismasi tarandi. Saglik sektoriine
yonelik bulunan 157 arastirmanin betimleyici analizi yapildi. Arastirmalarin %73’lini yiiksek
lisans, %22’sini doktora, %5’ini tipta uzmanlik tez ¢alismalari olusturuyordu. Arastirmalarin ¢cogu
fen, saglik ve sosyal bilimler enstitlistine bagl lisansiistii programlardaki arastirmacilar
tarafindan yapilmisti (sirasiyla; %64, %10, %9). Arastirmalarin 6énemli bir kismi bilgisayar
miihendisligi, elektrik elektronik miihendisligi ve biyomedikal miihendisligi anabilim dallarina ait
tez calismalarindan olusuyordu (sirasiyla; %32, %7, %6). Arastirma konularinin dagilimi;
dijitallesme (biiylik veri ve bulut bilisim, sanallastirma, siber giivenlik) (sirasiyla; %59, %10, %2),
etkilesim (nesnelerin interneti, sensor teknolojileri) (sirasiyla; %14, %5) ve gelecegin fabrikalar:
(eklemeli imalat) (%10) seklindeydi. 2016-2021 yillar1 arasinda yapilan endiistri 4.0 icerikli tez
arastirmalar1 6nceki yillara kiyasla anlamli olarak daha fazlaydi (p<0.001).

Sonug¢: Saghk sektoriine yonelik endiistri 4.0 igerikli lisansiistii tez arastirmalarinin cogu
miihendislik bilimlerinde yapilmaktadir. Arastirmalarin 6nemli bir kismi dijitallesme alanina
yonelirken; gelecegin fabrikalarini olusturacak olan eklemeli imalat, ileri robotik sistemler,
otomasyon ve kontrol sistemleri gibi alanlarda daha az ¢alisma bulunmaktadir. Ayrica saghk
sektoriinde dijitallesmeye yonelik arastirmalarin son bes yi1lda 6énemli bir ivme kazanarak arttig1
belirlenmistir.

Anahtar sézciikler: endiistri 4.0, dijitallesme, dordiincii sanayi devrimi, saglik, tip
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ABSTRACT

Purpose: The aim of this study is to make a descriptive analysis of industry 4.0 contented
graduate thesis researches in Turkey for the health sector.

Methods: Belonging to the new industrial revolution using the national thesis center database;
"industry 4.0", "fourth industrial revolution"”, "big data", "cloud computing”, "artificial

nmon nmon nmon nmon non

intelligence", "virtualization", "virtual reality", "augmented reality", "cyber security”, "internet of
things", "sensor technologies”, "additive manufacturing”, "three-dimensional printer”, "advanced
robotic systems", "automation and control systems" keywords and "health", "medicine" and
"medical" keywords are mentioned together in the same text of thesis studies were scanned
separately for each keyword. Among the screened researches, studies for the health sector,

including industry 4.0 components, were included in the descriptive analysis.

Results: Four hundred thirty five thesis studies matching the search criteria in the database were
scanned. A descriptive analysis of 157 studies on the health sector was made. 73% of the research
was master's, 22% was doctorate, 5% was specialty thesis studies in medicine. Most of the
researches was done by researchers in graduate programs affiliated with the institute of science,
health and social sciences (64%, 10%, 9%, respectively). Most of the researches consisted of thesis
studies on computer engineering, electrical and electronic engineering and biomedical
engineering departments (32%, 7%, 6%, respectively). Distribution of researches topics;
digitalization (big data and cloud computing, virtualization, cyber security) (59%, 10%, 2%
respectively), interaction (internet of things, sensor technologies) (14%, 5% respectively) and
future factories (additive manufacturing) (10%). Industry 4.0 contented thesis researches
conducted between 2016-2021 was significantly higher than in previous years (p <0.001).

Conclusions: Most of the industry 4.0 contented graduate thesis researches for the health sector
is carried out in engineering sciences. While an important part of the researches is directed to the
field of digitalization; There is less researches in areas that will form the factories of the future,
such as additive manufacturing, advanced robotic systems, automation and control systems.
Besides, it has been determined that the researches on digitalization in the health sector has
gained significant momentum in the last five years.

Keywords: industry 4.0, digitalization, fourth industrial revolution, health, medicine



